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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, kualitas 

produk, dan word of mouth terhadap keputusan pembelian Lipstik Pinkflash di 

kebumen. Penelitian ini menggunakan metode pendekatan kuantitatif. Teknik 

pengambilan sampel yang digunakan adalah menggunakan metode non probability 

sampling yang akan digunakan dengan teknik purposive sampling, dimana sample 

tersebut dipilih dengan mempertimbangkan syarat-syarat yang sudah diterapkan 

yaitu dengan jumlah responden 100 orang yang tergolong menggunakan Lipstik 

Pinkflash. Teknik analisis data yang digunakan yaitu uji validitas, uji reliabilitas, 

uji normalitas, uji heterokedastisitas, uji multikolinearitas, uji parsial, uji simultan, 

dan koefisien determinasi. Hasil penelitian menunjukan bahwa: (1) persepsi harga 

berpengaruh positif dan signifikan terhadap keputusan pembelian; (2) kualitas 

produk berpengaruh positif dan signifikan terhadap keputusan pembelian; (3) word 

of mouth berpengaruh positif dan signifikan terhadap keputusan pembelian; (4) 

persepsi harga, kualitas produk, dan word of mouth secara bersama-sama (simultan) 

berpengaruh positif dan signifikan terhadap keputusan pembelian. 
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ABSTRACT 

This study aims to determine the influence of price perception, product quality, 

and word of mouth on purchasing decisions for Pinkflash lipstick in Kebumen. This 

study uses a quantitative approach method. The sampling technique used is a non-

probability sampling method that will be used with a purposive sampling technique, 

where the sample is selected by considering the conditions that have been applied, 

namely the number of respondents is 100 people who are classified as using 

Pinkflash lipstick. Data analysis techniques used are validity test, reliability test, 

normality test, heteroscedasticity test, multicollinearity test, partial test, 

simultaneous test, and coefficient of determination. The results of the study show 

that: (1) price perception has a positive and significant effect on purchasing 

decisions; (2) product quality has a positive and significant effect on purchasing 

decisions; (3) word of mouth has a positive and significant effect on purchasing 

decisions; (4) price perception, product quality, and word of mouth together 

(simultaneously) have a positive and significant effect on purchasing decisions. 
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