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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh user experience, personalisasi, 

dan brand credibility terhadap keputusan pembelian Tool Skin Coach AI Garnier di 

Kabupaten Kebumen. Tool Skin Coach AI merupakan inovasi digital berbasis 

artificial intelligence (AI) yang dikembangkan oleh Garnier untuk menganalisis 

kondisi kulit pengguna melalui foto selfie dan memberikan rekomendasi produk 

yang sesuai. Penelitian ini menggunakan metode kuantitatif dengan teknik 

purposive sampling dalam pengambilan sampel, yaitu responden yang merupakan 

pengguna atau calon pengguna Tool Skin Coach AI, dengan jumlah sampel 

sebanyak 130 responden. Teknik analisis data meliputi uji validitas, uji reliabilitas, 

uji asumsi klasik, uji regresi linear berganda, uji t, uji F, dan koefisien determinasi 

(R²), dengan bantuan program SPSS. Hasil penelitian menunjukkan bahwa variabel 

user experience, personalisasi, dan brand credibility secara parsial maupun 

simultan berpengaruh positif dan signifikan terhadap keputusan pembelian. Nilai 

koefisien determinasi (R²) sebesar 0,743, yang berarti bahwa sebesar 74,3% 

variabel keputusan pembelian dapat dijelaskan oleh ketiga variabel independen, 

sementara 25,7% sisanya dipengaruhi oleh variabel lain yang tidak diteliti dalam 

penelitian ini. 

Kata Kunci: User Experience, Personalisasi, Brand Credibility, Keputusan 

Pembelian. 
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ABSTRCT 

This study aims to determine the effect of user experience, personalization, and 

brand credibility on purchase decisions of the Garnier Skin Coach AI Tool in 

Kebumen Regency. Skin Coach AI is a digital innovation based on artificial 

intelligence (AI) developed by Garnier to analyze users' skin conditions through 

selfie photos and provide appropriate product recommendations. This research 

employs a quantitative method using purposive sampling to select respondents who 

are users or potential users of the Skin Coach AI Tool, with a total sample of 130 

respondents. Data analysis techniques include validity test, reliability test, classical 

assumption tests, multiple linear regression analysis, t-test, F-test, and coefficient 

of determination (R²), with the assistance of SPSS software. The results show that 

the variables user experience, personalization, and brand credibility both partially 

and simultaneously have a positive and significant influence on purchase decisions. 

The coefficient of determination (R²) value is 0.743, indicating that 74.3% of the 

variation in purchase decisions can be explained by the three independent 

variables, while the remaining 25.7% is influenced by other variables not examined 

in this study. 

Keywords: User Experience, Personalization, Brand Credibility, Purchase 

Decision 
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