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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, citra merek 

(brand image), serta electronic word of mouth terhadap keputusan pembelian. Studi ini 

dilakukan pada masyarakat Kabupaten Kebumen yang telah melakukan pembelian 

pertama dan menggunakan smartphone merek iPhone. Penentuan responden 

menggunakan teknik non-probability sampling, dengan jumlah sampel sebanyak 100 

orang. Pengumpulan data dilakukan melalui penyebaran kuesioner, dan data dianalisis 

menggunakan metode regresi linier berganda untuk mengetahui pengaruh variabel 

bebas terhadap variabel terikat. Hasil penelitian menunjukkan bahwa ketiga variabel, 

yaitu kualitas produk, brand image, dan electronic word of mouth, memiliki pengaruh 

yang signifikan terhadap keputusan pembelian. 

 

Kata kunci: kualitas produk, citra merek (brand image), electronic word of mouth, 

keputusan pembelian. 
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ABSTRACT 

 

This study aims to analyze the influence of product quality, brand image, and electronic 

word of mouth on purchasing decisions. This study was conducted among residents of 

Kebumen Regency who had made their first purchase and were using an iPhone 

smartphone. Respondents were selected using a non-probability sampling technique, 

with a sample size of 100 people. Data were collected through questionnaires, and 

analyzed using multiple linear regression to determine the effect of the independent 

variables on the dependent variable. The results indicate that all three variables—

product quality, brand image, and electronic word of mouth—have a significant 

influence on purchasing decisions. 

 

Keywords: product quality, brand image, electronic word of mouth, purchasing 

decisions. 
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