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ABSTAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh content marketking, kualitas
produk, dan online customer review terhadap keputusan pembelian cushion
skintific. Sampel dalam penelitian ini adalah pengguna cushion skintific dalam
kurun waktu 1 bulan terakhir. Teknik pengumpulan data menggunakan kuesioner.
Teknik pengambilan sampel menggunakan non probability sampling dengan
metode purposive sampling. Analisis data menggunakan uji validitas, uji
reliabilitas, uji asumsi klasik, uji hipotesis, dan analisis llinier berganda.. alat bantu
pengolahan data menggunakan SPSS for windows version 22, hasil penelitian ini
menunjukan bahwa : semua variabel valid dan reliabel, tidak terdapat
multikolinearitas, tidak terjadi heterokedastisitas, dan model memenuhi asumsi
normalitas. (1) content marketing berpengaruh signifikan terhadap keputusan
pembelian, (2) kualitas produk berpengaruh signifikan terhadap keputusan
pembelian, dan (3) online customer review tidak berpengaruh signifikan terhadap
keputusan pembelian.

Kata kunci : content marketing, kualitas produuk, online customer review, dan
keputusan pembelian
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ABSTRACK

This study aims to analyze the influence of content marketing, product quality, and
online customer reviews on purchasing decisions for skintific cushions. The sample
in this study were users of skintific cushions in the last 1 month. Data collection
techniques used questionnaires. The sampling technique used non-probability
sampling with purposive sampling method. Data analysis used validity tests,
reliability tests, classical assumption tests, hypothesis tests, and multiple linear
analysis. Data processing tools used SPSS for windows version 22, the results of
this study indicate that: all variables are valid and reliable, there is no
multicollinearity, there is no heteroscedasticity, and the model meets the
assumption of normality. (1) content marketing has a significant effect on
purchasing decisions, (2) product quality has a significant effect on purchasing
decisions, and (3) online customer reviews do not have a significant effect on

purchasing decisions.

Keywords: content marketing, product quality, online customer review, and
purchasing decisions.
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