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ABSTRACT  

The industrial revolution 5.0 has triggered significant changes in consumer 

behavior, particularly through the integration of digital technology in daily life. This 

study aims to analyze the influence of TikTok social media, affiliate marketing content, 

and the casual football fashion trend on impulse buying of Adidas shoes, with perceived 

enjoyment as a mediating variable. The research involved 180 respondents from 

Indonesian football supporters who actively use TikTok and have previously purchased 

Adidas shoes via e-commerce. This quantitative study employed Partial Least Square–

Structural Equation Modeling (PLS-SEM) using SmartPLS 3. The findings reveal that 

TikTok, affiliate marketing content, and casual football fashion trends significantly 

influence both perceived enjoyment and impulse buying. Additionally, perceived 

enjoyment plays a significant mediating role in the relationship between the 

independent variables and impulse buying. These results provide practical 

implications for businesses in designing emotionally appealing marketing strategies, 

particularly through social media. 

Keywords: TikTok Social Media, Affiliate Marketing, Casual Football, Perceived 

Enjoyment, Impulse Buying 
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ABSTRAKSI 

Revolusi industri 5.0 telah memicu perubahan signifikan dalam perilaku 

konsumsi masyarakat, khususnya melalui integrasi teknologi digital dalam kehidupan 

sehari-hari. Penelitian ini bertujuan untuk menganalisis pengaruh media sosial TikTok, 

konten affiliate marketing, dan tren fashion casual football terhadap impulse buying 

produk sepatu Adidas, dengan perceived enjoyment sebagai variabel mediasi. 

Penelitian dilakukan pada 180 responden dari kalangan suporter sepak bola di 

Indonesia yang aktif menggunakan TikTok dan pernah membeli produk sepatu Adidas 

melalui e-commerce. Metode penelitian menggunakan pendekatan kuantitatif dengan 

analisis Partial Least Square–Structural Equation Modeling (PLS-SEM) melalui 

perangkat lunak SmartPLS 3. Hasil penelitian menunjukkan bahwa media sosial 

TikTok, konten affiliate marketing, dan trend fashion casual football berpengaruh 

signifikan terhadap perceived enjoyment dan impulse buying. Perceived enjoyment 

juga terbukti menjadi variabel mediasi yang signifikan dalam hubungan antara ketiga 

variabel bebas terhadap impulse buying. Temuan ini memberikan implikasi praktis bagi 

pelaku bisnis dalam merancang strategi pemasaran yang efektif, khususnya melalui 

media sosial dan konten yang menarik secara emosional. 

Kata kunci: Media Sosial TikTok, Affiliate Marketing, Casual Football, Perceived 

Enjoyment, Impulse Buying. 
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