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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Electronic word of mouth, live
streaming dan discount terhadap keputusan pembelian produk bedak padat make
over two way cake pada marketplace shopee di Kabupaten Kebumen. populasi
dalam penelitian ini adalah masyarakat di Kabupaten Kebumen yang pernah
melakukan pembelian produk bedak padat make over two way cake pada
marketplace shopee. Teknik pengumpulan data menggunakan kuesioner. Teknik
sampling menggunakan nonprobability sampling, serta menggunakan metode
penelitian purposive sampling dengan jumlah responden 100. Analisis data yang
digunakan adalah uji instrument validitas dan reliabilitas, uji asumsi klasik, analisis
regresi linear berganda, uji hipotesis, dan uji koefisien determinasi. Alat bantu
pengolahan data menggunakan SPSS for Windows version 25.0. Hasil penelitian
menunjukkan bahwa: (1) Electronic word of mouth berpengaruh signifikan
terhadap keputusan pembelian, (2) live streaming berpengaruh signifikan terhadap
keputusan pembelian, (3) discount tidak berpengaruh signifikan terhadap keputusan
pembelian (4) Electronic word of mouth, live streaming dan discount berpengaruh
signifikan terhadap keputusan pembelian.

Kata Kunci : Electronic word of mouth, live streaming, discount, keputusan
pembelian
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ABSTRACT

This study aims to determine the effect of Electronic word of Mouth, live streaming
and discount on purchasing decisions for Make Over Two Way Cake compact
powder products on the Shopee marketplace in Kebumen Regency. The population
in this study were people in Kebumen Regency who had purchased Make Over Two
Way Cake compact powder products on the Shopee marketplace. The data
collection technique used a questionnaire. The sampling technique used
nonprobability sampling, and used a purposive sampling research method with 100
respondents. Data analysis used was instrument validity and reliability testing,
classical assumption testing, multiple linear regression analysis, hypothesis testing,
and coefficient of determination testing. Data processing tools used SPSS for
Windows version 25.0. The results of the study showed that: (1) Electronic word of
Mouth had a significant effect on purchasing decisions, (2) Live Streaming had a
significant effect on Purchasing Decisions, (3) Discounts had no significant effect
on Purchasing Decisions (4) Electronic Word of Mouth, Live Streaming and
Discount had a significant effect on Purchasing Decisions.

Keywords: Electronic word of mouth, live streaming, discount, purchase decision
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