HALAMAN MOTTO

“Jika kamu tidak menemukan cara untuk menghasilkan uang di saat kamu

tertidur, kamu akan terus bekerja keras sampai mati”
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ABSTRAKSI

Penelitian ini dilakukan untuk mengetahui Pengaruh E-WOM, Celebrity Endorser
Terhadap Purchase Intention dengan Brand Attitude Sebagai Variabel Mediasi
Pada Konsumen Sepatu Asics Di Kebumen. Populasi dalam penelitian ini adalah
konsumen yang mengetahui produk Sepatu Asics di Kebumen. Penelitian ini
menggunakan metode non probability sampling yaitu pengambilan sampel yang
tidak memberi peluang/kesempatan bagi setiap anggota populasi untuk dipilih
menjadi sampel. Penelitian ini menggunakan teknik purposive sampling yang
merupakan teknik pemilihan sampel berdasarkan pertimbangan tertentu. Sampel
pada penelitian ini yaitu konsumen khususnya masyarakat Kebumen yang
mengetahui dan berniat untuk membeli produk Sepatu Asics di Kebumen. Teknis
analisis data yang digunakan adalah uji instrument, uji asumsi klasik, uji hipotesis,
analisis korelasi dan analysis jalur. Hasil penelitian ini menunjukan bahwa variabel
E-WOM berpengaruh secara signifikan terhadap variabel Brand Attitude sehingga
diartikan bahwa hipotesis (H1) diterima. Variabel Celebrity Endorser berpengaruh
secara signifikan terhadap variabel Brand Attitude sehingga diartikan bahwa
hipotesis (H2) diterima. Variabel E-WOM berpengaruh secara signifikan terhadap
variabel Purchase Intention sehingga diartikan bahwa hipotesis (H3) diterima.
Variabel Celebrity Endorser berpengaruh secara signifikan terhadap variabel
Purchase Intention sehingga diartikan bahwa hipotesis (H4) diterima.Variabel
Brand Attitude berpengaruh secara signifikan terhadap variabel Purchase Intention
sehingga diartikan bahwa hipotesis (HS) diterima. Bahwa celebrity endorser
berpengaruh langsung terhadap purchase intention, brand attitude juga
berpengaruh langsung terhadap purchase intention. Bahwa celebrity endorser
berpengaruh langsung terhadap purchase intention, brand attitude juga
berpengaruh langsung terhadap purchase intention.

Kata kunci: E-WOM, Celebrity Endorser, Purchase Intention, Brand Attitude
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ABSTRACT

This study was conducted to determine the Effect of E-WOM, Celebrity Endorser
on Purchase Intention with Brand Attitude as a Mediating Variable on Asics Shoe
Consumers in Kebumen. The population in this study were consumers who knew
Asics Shoe products in Kebumen. This study used a non-probability sampling
method, namely sampling that did not provide an opportunity/opportunity for each
member of the population to be selected as a sample. This study used a purposive
sampling technique which is a sample selection technique based on certain
considerations. The sample in this study were consumers, especially the people of
Kebumen who knew and intended to buy Asics Shoe products in Kebumen. The data
analysis techniques used were instrument testing, classical assumption testing,
hypothesis testing, correlation analysis and path analysis. The results of this study
indicate that the E-WOM variable has a significant effect on the Brand Attitude
variable so that it means that hypothesis (H1) is accepted. The Celebrity Endorser
variable has a significant effect on the Brand Attitude variable so that it means that
hypothesis (H2) is accepted. The E-WOM variable has a significant effect on the
Purchase Intention variable so that it means that hypothesis (H3) is accepted. The
Celebrity Endorser variable significantly influences Purchase Intention, thus
confirming Hypothesis (H4). The Brand Attitude variable significantly influences
Purchase Intention, thus confirming Hypothesis (H5). Celebrity endorsers have a
direct influence on purchase intention, and brand attitude also has a direct
influence on purchase intention. Celebrity endorsers have a direct influence on
purchase intention, and brand attitude also has a direct influence on purchase
intention.

Keywords: E-WOM, Celebrity Endorser, Purchase Intention, Brand Attitude
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