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ABSTRAKSI 

Penelitian ini bertujuanuntuk mengetahui pengarh Fear Of Missing Out, Citra 

Merek, dan Electronic Word Of Mouth terhadap Keputusan Pembelian (Studi pada 

Konsumen Mie Gaoan Kebumen). Penelitian ini dilkukan dengan mengambil 

sampel sebanyak 100 responden khususnya konsumen mie gacoan. Populasi pada 

penelitian ini adalah masyarakat di Kebumen yang sudah pernah membeli dan 

mengkonsumsi produk mie gacoan. Data yang digunakan pada penelitian ini yaitu 

data primer yang diperoleh dari jawaban responden yang dikumpulkan melalui 

kuesioner. Metode yang digunakan yaitu non – probability sampling dengan teknik 

purposive sampling. Pengujian hipotesis dilakukan dengan menggunakan teknik 

analisis regresi linear berganda dengan menggunakan bantuan SPSS for windows 

versi 22.0. Hasil penelitian ini menunjukan bahwa Fear Of Missing Out, Citra 

Merek, dan  Electronic Word Of Mouth secara simultan berpengaruh terhadap 

keputusan pembelian 

Kata Kunci : Fear Of Missing Out, Citra Merek, Electronic Word Of Mouth, 

Keputusan Pembelian 
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ABSTRACTIONS 

This study aims to determine the influence of Fear of Missing Out (FOMO), Brand 

Image, and Electronic Word of Mouth (E-WOM) on Purchase Decisions (A Study 

on Mie Gacoan Kebumen Consumers). This research was conducted by taking a 

sample of 100 respondents, specifically Mie Gacoan consumers. The population in 

this study consisted of people in Kebumen who had purchased and consumed Mie 

Gacoan products. The data used in this research is primary data obtained from 

respondent answers collected through questionnaires. The research method used is 

non-probability sampling with a purposive sampling technique. Hypothesis testing 

was carried out using multiple linear regression analysis using SPSS for Windows 

version 22.0. The results of this research show that Fear of Missing Out, Brand 

Image, and Electronic Word of Mouth simultaneously influence purchase decisions. 

Keywords: Fear of Missing Out, Brand Image, Electronic Word of Mouth, 

Purchase Decision 
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