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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh Online Customer Review (OCR), 

Hedonic Shopping Motivation (HSM), dan Peer Influence terhadap Keputusan 

Pembelian produk UMKM Bozz Snack di TikTok Shop, dengan Trust sebagai 

variabel mediasi. Penelitian ini menggunakan metode kuantitatif dengan teknik 

analisis jalur (path analysis) dan uji Sobel. Hasil pengujian menunjukkan bahwa 

OCR dan Peer Influence berpengaruh signifikan terhadap Trust, sedangkan HSM 

tidak berpengaruh signifikan. OCR dan Trust berpengaruh signifikan terhadap 

Keputusan Pembelian, sedangkan HSM dan Peer Influence tidak berpengaruh 

signifikan. Trust memediasi hubungan OCR dan Peer Influence terhadap 

Keputusan Pembelian, namun tidak memediasi hubungan HSM dengan Keputusan 

Pembelian. Temuan ini menekankan peran penting kepercayaan yang dibangun dari 

ulasan pelanggan dan pengaruh sosial dalam mendorong keputusan pembelian 

melalui platform social commerce. 

 

Kata kunci: Online Customer Review, Hedonic Shopping Motivation, Peer 

Influence, Trust, Keputusan Pembelian, TikTok Shop. 
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ABSTRACT 

This study aims to examine the influence of Online Customer Review (OCR), 

Hedonic Shopping Motivation (HSM), and Peer Influence on Purchase Decision of 

Bozz Snack’s MSME products on TikTok Shop, with Trust as a mediating variable. 

A quantitative method was employed using path analysis and the Sobel test. The 

findings indicate that OCR and Peer Influence have a significant effect on Trust, 

while HSM does not. OCR and Trust significantly influence Purchase Decision, 

whereas HSM and Peer Influence do not. Trust mediated the relationship between 

OCR and Peer Influence on Purchase Decision, but do not mediate the relationship 

between HSM and Purchase Decision. These findings highlight the crucial role of 

trust built through customer reviews and social influence in driving purchase 

decisions via social commerce platforms. 

 

Keywords: Online Customer Review, Hedonic Shopping Motivation, Peer 

Influence, Trust, Purchase Decision, TikTok Shop. 
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