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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh cafe atmosphere, physical 

evidence dan experiential marketing terhadap kepuasan konsumen pada Teman 

Hati Coffee Kebumen.  Teknik  pengumpulan data  dalam  penelitian  ini  dilakukan  

dengan  menyebar  kuesioner kepada 150 orang responden konsumen Teman Hati 

Coffee Kebumen dengan  menggunakan purposive sampling sebagai teknik 

pengambilan sampel.  Teknik  analisis  data  yang  digunakan  dalam penelitian  ini  

yaitu  menggunakan  analisis  deskriptif  dan  analisis statistik  yang  meliputi  uji  

instrumen,  uji  asumsi  klasik,  analisis regresi  linear  berganda,  uji hipotesis,  dan  

uji  koefisien  determinasi dengan menggunakan bantuan program SPSS 30 for 

windows. Hasil penelitian ini menunjukan bahwa cafe atmosphere berpengaruh 

terhadap kepuasan konsumen, physical evidence berpengaruh terhadap kepuasan 

konsumen dan experiential marketing berpengaruh terhadap kepuasan konsumen. 

Cafe atmosphere, physical evidence dan experiential marketing berpengaruh secara 

simultan terhadap kepuasan konsumen pada Teman Hati Coffee Kebumen. 

Berdasarkan   hasil   uji   koefisien determinasi  (R2)  diperoleh  nilai Adjusted  R  

Square sebesar  0,675 artinya  bahwa  variabel  kepuasan konsumen  (dependent)  

yang dijelaskan oleh cafe atmosphere, physical evidence dan experiential marketing 

dalam penelitian ini adalah sebesar 67,5% sedangkan 32,5%  dipengaruhi  oleh  

variabel  lain  yang  tidak dijelaskan dalam penelitian ini. 

Kata kunci: Store Atmosphere, Physical Evidence, Experiential Marketing dan 

Kepuasan Konsumen 
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ABSTRACT 

This study aims to determine the effect of cafe atmosphere, physical evidence and 

experiential marketing on consumer satisfaction at Teman Hati Coffee Kebumen. 

The data collection technique in this study was carried out by distributing 

questionnaires to 150 respondents of Teman Hati Coffee Kebumen consumers using 

purposive sampling as a sampling technique. The data analysis technique used in 

this study was descriptive analysis and statistical analysis which included 

instrument testing, classical assumption testing, multiple linear regression 

analysis, hypothesis testing, and coefficient of determination testing using the SPSS 

30 for Windows program. The results of this study indicate that cafe atmosphere 

affects consumer satisfaction, physical evidence affects consumer satisfaction and 

experiential marketing affects consumer satisfaction. Cafe atmosphere, physical 

evidence and experiential marketing simultaneously affect consumer satisfaction at 

Teman Hati Coffee Kebumen. Based on the results of the determination coefficient 

test (R2), the Adjusted R Square value was obtained as much as 0.675, meaning 

that the consumer satisfaction variable (dependent) explained by cafe atmosphere, 

physical evidence and experiential marketing in this study was 67.5% while 32.5% 

was influenced by other variables not explained in this study. 

Keywords: Store Atmosphere, Physical Evidence, Experiential Marketing and 

Consumer Satisfaction 
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