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ABSTRAK 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh dari Product 

Knowledge, Electronic Word Of Mouth, dan Lifestyle terhadap Minat Beli 

pada Ipone Second di Kabupaten Kebumen. Penelitian ini dilakukan 

dengan mengambil sampel sebanyak 100 responden. Populasi pada 

penelitian ini adalah masyarakat di Kabupaten Kebumen. Data yang 

digunakan dalam penelitian ini yaitu data primer yang diperoleh dari 

jawaban responden yang dikumpulkan melalui kuisioner. Metode 

penelitian yang digunakan yaitu noprobability sampling dengan teknik 

purposive sampling. Pengujian hipotesis dilakukan dengan menggunakan 

teknik analisis regresi linear berganda dengan menggunakan bantuan SPSS 

for windows versi 30.0. Hasil dari penelitian menunjukan bahwa product 

knowledge berpengaruh terhadap minat beli, electronic word of mouth 

berpengaruh terhadap minat beli, dan lifestyle berpengaruh terhadap minat 

beli. Product Knowledge, Electronic Word Of Mouth, dan Lifestyle 

berpengaruh positif dan signifikan terhadap minat beli. 

 

Kata Kunci : Product Knowledge, Electronic Word Of Mouth, Lifestyl, 

dan Minat Beli. 
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ABSTRAC 

 

This study aims to determine the influence of product knowledge, 

electronic word of mouth, and lifestyle on interest in buying for Iphone 

Second in Kebumen. The study employed a sample of 100. Population on 

this study is public in kebumen Data was collected using a questionnaire 

and analyzed using non- probability sampling with a purposive sampling 

technique. The hypothesis testing was conducted using multiple linear 

regression analysis with the aid of SPSS for Windows version 30.0. Based 

on the results of the research, it shows that product knowledge influental to 

interest in buying, electronic word of mouth influental to interest in buying, 

and lifestyle influental to interest in buying. Product knowledge, electronic 

word of mouth, and lifestyle have a positive and significant effect on 

interest in buying. 

Keyword : Product knowledge, Electronic Word Of Mouth, Lifestyle, and 

Interest in Buying. 
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