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ABSTRAKSI 

 

Penelitian ini bertujuan mengetahui pengaruh brand image dan brand trust terhadap 

loyalitas konsumen dengan kepuasan konsumen sebagai variabel intervening pada 

konsumen galon le mineral. Sampel dalam penelitian ini adalah konsumen galon le 

mineral ukuran 15 liter dengan minimal berumur 18 tahun dengan minimial 

melakukan pembelian secara berulang produk galon le mineral selama kurun waktu 

3 bulan terakhir.Teknik pengumpulan data menggunakan kuesioner dengan metode 

purposive sampling. Analisis data menggunakan uji validitas dan reabilitas,uji 

asumsi klasik,uji hipotesis,uji koofisien determinasi,uji korelasi,analisis jalur dan 

uji sobel. Alat bantu pengolahan data menggunakan SPSS for windows version 22, 

hasil penelitian ini menunjukan bahwa : (1)brand image berpengaruh positif dan 

signifika terhadap kepuasan konsumen, (2) brand trust berpengaruh positif dan 

signifikan terhadap kepuasan konsumen, (3) kepuasan konsumen berpengaruh 

positif dan signifikan terhadap loyalitas konsumen, (4) brand image berpengaruh 

positif dan signifikan terhadap loyalitas konsumen, (5) brand trust berpengaruh 

positif dan signifikan terhadap loyalitas konsumen. (6) brand image berpengaruh 

positif dan signifikan terhadap loyalitas konsumen dengan kepuasan konsumen, (7) 

brand trust berpengaruh positif dan signifikan terhadap loyalitas konsumen melalui 

kepuasan konsumen. 

Kata Kunci: Brand Image,Brand Trust,Kepuasan Konsumen,Loyalitas Konsumen 

Dan Galon Le Mineral. 
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ABSTRACT 

 

This study aims to determine the effect of brand image and brand trust on consumer 

loyalty with consumer satisfaction as an intervening variable on Le Mineral gallon 

consumers. The sample in this study was consumers of 15 liter Le Mineral gallons 

with a minimum age of 18 years with a minimum of repeat purchases of Le Mineral 

gallon products during the last 3 months. Data collection techniques used a 

questionnaire with a purposive sampling method. Data analysis used validity and 

reliability tests, classical assumption tests, hypothesis tests, coefficient of 

determination tests, correlation tests, path analysis and Sobel tests. Data 

processing tools used SPSS for Windows version 22, the results of this study 

indicate that: (1) brand image has a positive and significant effect on consumer 

satisfaction, (2) brand trust has a positive and significant effect on consumer 

satisfaction, (3) consumer satisfaction has a positive and significant effect on 

consumer loyalty, (4) brand image has a positive and significant effect on consumer 

loyalty, (5) brand trust has a positive and significant effect on consumer loyalty. (6) 

brand image has a positive and significant effect on consumer loyalty with 

consumer satisfaction, (7) brand trust has a positive and significant effect on 

consumer loyalty through consumer satisfaction. 

 

Keywords: Brand Image, Brand Trust, Consumer Satisfaction, Consumer Loyalty 

and Le Mineral Gallons. 
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