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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menguji pengaruh E-WOM, Persepsi Kualitas 

Produk, dan Variasi Produk terhadap Keputusan Pembelian Produk Sunscreen 

Azarine. Variabel yang diteliti pada penelitian ini adalah variabel E-WOM, 

Persepsi Kualitas Produk, Variasi Produk, dan Keputusan Pembelian. Jumlah 

sampel yang diambil sebanyak 100 responden, dengan menggunakan metode non-

probability sampling yang nantinya diolah dengan bantuan alat statistik. Data 

yang dikumpulkan yaitu melalui penyebaran kuesioner. Hipotesis yang diuji 

menggunakan program aplikasi komputer yaitu IBM SPSS Statistics 26. Hasil 

analisis menunjukkan bahwa variabel e-wom tidk berpengaruh terhadap keputusan 

pembelian. Variabel persepsi kualitas produk berpengaruh terhadap keputusan 

pembelian. Kemudian variabel variasi produk berpengaruh terhadap keputusan 

pembelian. Variabel e-wom, persepsi kualitas produk, dan variasi produk secara 

simultan (bersama – sama) berpengaruh terhadap keputusan pembelian produk 

unscreen azarine. 

 

Kata Kunci : e-wom, persepsi kualitas produk, variasi produk, keputusan 

pembelian 
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ABSTRACT 

 

This study aims to examine the influence of E-WOM, Perception of Product 

Quality, and Product Variation on Purchase Decisions for Azarine Sunscreen 

Products. The variables studied in this study are the variables E-WOM, 

Perception of Product Quality, Product Variation, and Purchase Decisions. The 

number of samples taken was 100 respondents, using the non-probability 

sampling method which was later processed with the help of statistical tools. The 

data collected was through the distribution of questionnaires. The hypothesis 

tested using a computer application program, namely IBM SPSS Statistics 26. The 

results of the analysis showed that the e-wom variable did not affect the purchase 

decision. The variable perception of product quality affected the purchase 

decision. Then the variable product variation affected the purchase decision. The 

variables e-wom, perception of product quality, and product variation 

simultaneously (together) affected the purchase decision for Azarine unscreen 

products. 

 

Keywords: e-wom, perception of product quality, product variation, purchase 

decision 
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