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ABSTRAKSI

Penelitian ini menganalisis pengaruh aktivitas pemasaran media sosial terhadap
kinerja bisnis UMKM Larisshop. Dengan pendekatan kuantitatif dan teknik
purposive sampling, data dari 100 reseller aktif dianalisis menggunakan regresi
linear berganda melalui SPSS. Hasil menunjukkan bahwa variabel context,
communication, collaboration, dan connection atau dalam bahasa Indonesia yaitu
Konteks, Komunikasi, Kolaborasi, dan Koneksi secara simultan berpengaruh
signifikan terhadap kinerja bisnis (F hitung = 47,053), dengan Komunikasi sebagai
variabel paling dominan (B = 0.393). Nilai R-square sebesar 65% menunjukkan
kontribusi variabel independen terhadap kinerja bisnis. Penelitian ini menegaskan
pentingnya strategi pemasaran media sosial berbasis 4C dalam meningkatkan
kinerja UMKM. Peneliti merekomendasikan pengoptimalan Komunikasi dan
Koneksi melalui interaksi intensif serta menjalin hubungan jangka panjang dengan
pelanggan. Penelitian lebih lanjut dapat mengeksplorasi variabel lain, seperti
experiential marketing, dan pemanfaatan platform media sosial lain untuk
memperluas pasar.

Kata kunci: Social Media Marketing, Kinerja Bisnis, Konteks, Komunikasi,
Kolaborasi, dan Koneksi, UMKM.
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ABSTRACK

This study analyzes the influence of social media marketing activities on the
business performance of Larisshop MSMEs. With a quantitative approach and
purposive sampling technique, data from 100 active resellers were analyzed using
multiple linear regression through SPSS. The results show that the variables
context, communication, collaboration, and connection or in Indonesian, namely
Context, Communication, Collaboration, and Connection simultaneously have a
significant effect on business performance (F count = 47.053), with Communication
as the most dominant variable (f = 0.393). The R-square value of 65% indicates
the contribution of independent variables to business performance. This study
emphasizes the importance of a 4C-based social media marketing strategy in
improving ~ MSME  performance.  Researchers recommend  optimizing
Communication and Connection through intensive interaction and establishing
long-term relationships with customers. Further research can explore other
variables, such as experiential marketing, and the use of other social media
platforms to expand the market.

Keywords: Social Media Marketing, Business Performance, Context,
Communication, Collaboration, and Connection, MSMEs.
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