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ABSTRAKSI 

 Tujuan penelitian untuk mengetahui Pengaruh Brand Awareness, Brand 

Image dan Brand Trust terhadap Keputusan Pembelian Skincare The Originote. 

Metode yang dipakai pada penelitian ini ialah kuantitatif. Pengambilan sampel 

menggunakan non probability sampling dengan Teknik purposive sampling. 

Responden dalam penelitian ini yaitu konsumen yang sudah pernah melakukan 

pembelian. Instrument yang digunakan yaitu kuesioner yang disebarkan secara 

online lewat google form dengan pengukuran data menggunakan skala Likert. 

Penelitian ini menggunakan 100 orang sampel berdasarkan rumus solvin. Teknik 

analisis yang digunakan yaitu analisis regresi linier berganda menggunakan SPPS 

program 22. Hasil penelitian ini menjelaskan bahwa 1. Brand Awareness 

berpengaruh positif dan signifikan terhadap Keputusan pembelian skincare the 

originate. 2. Brand Image berpengaruh positif dan signifikan terhadap Keputusan 

pembelian skincare the originate. 3. Brand Trust berpengaruh positif dan signifikan 

terhadap Keputusan pembelian skincare the originate. Berdasarkan nilai Adjusted R 

square menunjukan bahwa kontribusi variabel pada model ini sebesar 0,601 artinya 

60,1% dari Keputusan pembelian. 

 

 

Kata Kunci: Brand Awareness, Brand Image, Brand Trust dan Keputusan 

Pembelian. 
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ABSTRACT 

The purpose of this study was to determine the influence of brand awareness, brand 

image, and brand trust on the purchase decision for The Originote skincare. The 

method used in this study was quantitative. Sampling used non-probability sampling 

with a purposive sampling technique. Respondents in this study were consumers who 

had previously made a purchase. The instrument used was a questionnaire 

distributed online via Google Forms, with data measurement using a Likert scale. 

This study used a sample of 100 people based on the Solvin formula. The analysis 

technique used was multiple linear regression using SPSS 22. The results of this 

study explain that 1. Brand awareness has a positive and significant effect on the 

purchase decision for The Originote skincare. 2. Brand image has a positive and 

significant effect on the purchase decision for The Originote skincare. 3. Brand trust 

has a positive and significant effect on the purchase decision for The Originote 

skincare. The adjusted R-square value indicates that the variables in this model 

contribute 0.601, representing 60.1% of the purchase decision. 

 

 

Keywords: Brand Awareness, Brand Image, Brand Trust, and Purchase Decision. 
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