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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image, Product 

Quality dan Reference Group terhadap Keputusan Pembelian pada konsumen 

raket bulu tangkis merek Li-Ning di Kabupaten Kebumen. Sampel dalam 

penelitian ini sebanyak 115 responden dengan menggunakan teknik pengambilan 

sampel yaitu purposive sampling. Metode pengumpulan data dengan kuisioner 

dengan metode analisis statistika, dilakukan uji validitas, reliabilitas, 

multikolenieritas, heterokedastisitas, normalitas dan analisis regresi. Skala yang 

digunakan dalam penelitian ini adalah skala likert dan data diolah dengan 

menggunakan SPSS for windows versi 22.0. Hasil olahan SPSS adalah sebagai 

berikut: Uji instrumen penelitian menunjukkan, bahwa semua indikator valid dan 

semua variabel reliabel. Uji Koefisien Determinasi (R2) sebanyak 64 persen yang 

berarti, bahwa ketiga variabel bebas mampu mempengaruhi keputusan pembelian 

raket bulu tangkis merek Li-Ning, sedangkan 36 persen dipengaruhi oleh variabel 

di luar penelitian ini. Walaupun demikian, namun hasil Uji Model F 

menunjukkan, bahwa model regresi layak digunakan sebagai model penelitian. 

Berdasarkan Uji t dan koefisien regresi menunjukkan, bahwa Brand image tidak 

berpengaruh secara signifikan terhadap keputusan pembelian. Adapun Product 

Quality dan Reference Group masing-masing berpengaruh secara signifikan 

terhadap keputusan pembelian raket bulu tangkis merek Li-Ning di Kabupaten 

Kebumen. 

Kata kunci: Brand Image, Product Quality, Reference Group, dan Keputusan 

Pembelian 
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ABSTRACT 

This studyaims to determine the influence of Brand Image, Product 

Quality, and Reference Group on the Purchase Decision of Li-Ning badminton 

racket consumers in Kebumen Regency. The sample consisted of 115 respondents 

selected using a purposive sampling technique. Data were collected through 

questionnaires and analyzed using statistical methods, including validity tests, 

reliability tests, multicollinearity tests, heteroscedasticity tests, normality tests, 

and regression analysis. The scale used in this study was the Likert scale, and the 

data were processed using SPSS for Windows version 22.0. The SPSS results 

showed that all indicators were valid and all variables were reliable. The 

coefficient of determination (R²) indicated that the three independent variables 

explained 64 percent of the variation in purchase decisions for Li-Ning badminton 

rackets, while the remaining 36 percent was influenced by other variables outside 

the scope of this study. Furthermore, the F-test confirmed that the regression 

model was appropriate for use in this research. Based on the t-test and regression 

coefficient analysis, Brand Image did not have a significant effect on purchase 

decisions. However, Product Quality and Reference Group each had a significant 

influence on the purchase decisions of Li-Ning badminton rackets in Kebumen 

Regency. 

Keywords : Brand Image, Product Quality, Reference Group, and Purchase 

Decision.  
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