ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh digital green marketing
campaigns dan tourist environmental beliefs terhadap revisit intention to green
tourism, dengan mempertimbangkan peran tourist pro-environmental behavior
sebagai variabel mediasi. Pendekatan yang digunakan adalah Theory of Planned
Behavior (TPB). Penelitian ini melibatkan 100 responden yang merupakan
wisatawan yang mengunjungi destinasi Konservasi Penyu Pantai Kembar
Terpadu. Teknik pengambilan sampel yang digunakan adalah convenience
sampling. Analisis data dilakukan menggunakan perangkat lunak SPSS versi 26.
Hasil penelitian menunjukkan bahwa digital greeen marketing campaigns dan
tourist environmental beliefs berpengaruh positif terhadap teourist pro
environemntal behvior, tourist environemntal belliefs juga berpengaruh secara
langsung terhadap vaiabel revisit intention to green torurism , namun variabel
digital green marketing campaigns tidak memiliki pengaruh secara lansgung
terhadap revisit intention to green tourism. Variabel pemediasi yaitu tourist pro-
environemntal behavior terbukti mampu memediasi hubungan antara digital green
marketing campaigns dan fourist environmental beliefs terhadap revisit intention
to green tourism. Temuan ini menunjukkan bahwa meskipun kampanye digital
dapat meningkatkan kesadaran lingkungan, hal tersebut tidak secara langsung
mendorong niat untuk berkunjung kembali. Sebaliknya, keyakinan lingkungan
wisatawan dan perilaku pro-lingkungan terbukti berpengaruh positif terhadap
revisit intention. Penelitian ini memberikan implikasi penting bagi pengelola
pariwisata hijau dalam merancang strategi promosi dan pengelolaan perilaku
wisatawan yang lebih efektif dan berkelanjutan.

Kata kunci: digital green marketing, environmental beliefs, pro-environmental
behavior, revisit intention, green tourism
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ABSTRACT

This study aims to analyze the influence of digital green marketing campaigns and
tourists' environmental beliefs on revisit intention to green tourism, by
considering the role of tourist pro-environmental behavior as a mediating
variable. The approach used is the Theory of Planned Behavior (TPB). The study
involved 100 respondents who were tourists visiting the Integrated Twin Beach
Turtle Conservation destination. The sampling technique used was convenience
sampling. Data analysis was conducted using SPSS version 26.

The results show that digital green marketing campaigns and tourists
environmental beliefs have a positive effect on tourist pro-environmental
behavior. Tourists' environmental beliefs also have a direct effect on revisit
intention to green tourism. However, digital green marketing campaigns do not
have a direct effect on revisit intention to green tourism. The mediating variable,
tourist pro-environmental behavior, is proven to mediate the relationship between
digital green marketing campaigns and tourists' environmental beliefs with revisit
intention to green tourism. These findings indicate that although digital
campaigns can raise environmental awareness, they do not directly drive revisit
intention. Conversely, tourists' environmental beliefs and pro-environmental
behavior have a significant positive influence on revisit intention. This study
provides important implications for green tourism managers in designing more
effective and sustainable promotion strategies and managing tourist behavior.
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