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ABSTRAK

Penelitian ini bertujuan untuk meneliti Pengaruh Kualitas Pelayanan, Kepuasan
Pelanggan, Kepercayaan Pelanggan, dan Kualitas Produk Terhadap Loyalitas
Pelanggan Pada Klinik Malindo Aesthetic Center Kebumen. Populasi dalam
penelitian ini adalah pelanggan Malindo Aesthetic Center Kebumen yang loyal,
dan teknik pengambilan sampel yang digunakan adalah purposive sampling.
Jumlah sampel sebanyak 100 responden. Pengumpulan data menggunakan
kuesioner. Analisis data yang digunakan adalah uji instrument, uji asumsi klasik,
uji regresi linear berganda, dan uji hipotesis. Alat bantu pengolahan data
menggunakan SPSS for Windows version 25.0. Hasil penelitian menunjukan
bahwa: (1) Kualitas Pelayanan berpengaruh positif terhadap Loyalitas Pelanggan.
(2) Kepuasan Pelanggan berpengaruh positif terhadap Loyalitas Pelanggan. (3)
Kepercayaan Pelanggan berpengaruh positif terhadap Loyalitas Pelanggan. (4)
Kualitas Produk berpengaruh positif terhadap Loyalitas Pelanggan. (5) Kualitas
Pelayanan, Kepuasan Pelanggan, Kepercayaan Pelanggan, dan Kualitas Produk
secara simultan berpengaruh positif terhadap Loyalitas Pelanggan.

Kata kunci: Kualitas Pelayanan, Kepuasan Pelanggan, Kepercayaan Pelanggan,
Kualitas Produk, dan Klinik Malindo Aesthetic Center
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ABSTRACT

This study aims to examine the Influence of Service Quality, Customer
Satisfaction, Customer Trust, and Product Quality on Customer Loyalty at the
Malindo Aesthetic Center Clinic, Kebumen. The population in this study were
loyal customers of Malindo Aesthetic Center, Kebumen, and the sampling
technique used was purposive sampling. The number of samples was 100
respondents. Data collection used a questionnaire. Data analysis used was
instrument testing, classical assumption testing, multiple linear regression testing,
and hypothesis testing. Data processing tools used SPSS for Windows version
25.0. The results of the study showed that: (1) Service Quality has a positive effect
on Customer Loyalty. (2) Customer Satisfaction has a positive effect on Customer
Loyalty. (3) Customer Trust has a positive effect on Customer Loyalty. (4)
Product Quality has a positive effect on Customer Loyalty. (5) Service Quality,
Customer Satisfaction, Customer Trust, and Product Quality simultaneously have
a positive effect on Customer Loyalty.

Keywords: Service Quality, Customer Satisfaction, Customer Trust, Product
Quality, and Malindo Aesthetic Center Clinic Kebumen.
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