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ABSTRAKSI 

 

Penelitian ini memiliki tujuan untuk menganalisis pengaruh product quality dan 

brand image terhadap repurchase intention melalui brand trust pada produk tisu 

wajah Nice di Kabupaten Kebumen. Uji pada penelitian ini meliputi uji 

deskritptif, uji validitas, reliabilitas, asumsi klasik, uji hipotesis, analisis korelasi, 

dan analisis jalur. Responden dalam penelitian ini berjumlah 100 orang yang 

pernah membeli dan menggunakan produk tisu Nice. Analisis yang dilakukan 

dalam penelitian ini menggunakan bantuan software SPSS versi 23 dan 

kalkulator Sobel. Hasil penelitian menyatakan ada pengaruh yang positif antara 

Product Quality terhadap Brand Trust, pengaruh positif antara Brand Image 

terhadap Brand Trust, dan Product Quality terhadap Repurchase Intention. 

Selain itu, hasil dalam penelitian ini juga menunjukan tidak adanya pengaruh dari 

Brand Image terhadap Repurchase Intention. Selanjutnya, Brand Trust memiliki 

pengaruh signifikan terhadap Repurchase Intention. Brand Trust dapat 

memediasi Product Quality dengan Repurchase Intention. Brand Trust tidak 

dapat memediasi pengaruh Brand Image terhadap Repurchase Intention. 

 

Kata kunci: Product Quality, Brand Image, Brand Trust, Repurchase Intention  
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ABSTRACT 

 

This study aims to analyze the effect of product quality and brand image on 

repurchase intention through brand trust on Nice facial tissue products in Kebumen 

Regency. The tests in this study include descriptive tests, validity tests, reliability, 

classical assumptions, hypothesis testing, correlation analysis, and path analysis. 

Respondents in this study amounted to 100 people who had bought and used Nice 

tissue products. The analysis conducted in this study used the help of SPSS version 

23 software and Sobel calculator. The results of the study state that there is a 

positive influence between Product Quality on Brand Trust, a positive influence 

between Brand Image on Brand Trust, and Product Quality on Repurchase 

Intention. In addition, the results in this study also show that there is no influence 

from Brand Image on Repurchase Intention. Furthermore, Brand Trust has a 

significant influence on Repurchase Intention. Brand Trust can mediate Product 

Quality with Repurchase Intention. Brand Trust cannot mediate the effect of Brand 

Image on Repurchase Intention. 

 

Keywords: Product Quality, Brand Image, Brand Trust, Repurchase Intention.  
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