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ABSTRAKSI

Wisata gastronomi menjadi bagian yang penting dan tidak terpisahkan dalam
pemasaran wisata apalagi di era digital ini. Penelitian ini bertujuan untuk menguji
peran influencer marketing review dalam meningkatkan revisit intention wisatawan
pada gastronomic tourism. Penelitian ini melibatkan 220 wisatawan yang pernah
berkunjung pada wisata gastronomi sebagai sample di Jawa Tengah yang diambil
dengan menggunakan Teknik purposive sampling dan data dianalisis dengan
menggunakan SEM-AMOS 22. Hasil penelitian ini menunjukkan bahwa influencer
marketing review berperan penting secara langsung berpengaruh terhadap social
media engagement, trust in influencer, dan intention to revisit wisatawan pada
gastronomic tourism. Selain itu, intention to revisit wisatawan pada gastronomic
tourism juga dipengaruhi oleh gastronomic experience dan trust in influencer. Serta
terbukti influencer marketing review  berpengaruh terhadap gastromonic
experience dan social media engagement juga berpengaruh signifikan terhadap
intention to revisit wisatawan pada gastronomic tourism.

Kata kunci: Gastronomic Experience, Influencer, Social Media, Revisit Intention,
Experience



ABSTRACT

Gastronomic tourism is an important and inseparable part of tourism marketing,
especially in this digital era. This research aims to examine the role of influencer
marketing reviews in increasing tourists' revisit intention in gastronomic tourism.
This research involved 220 tourists who had visited gastronomic tourism as a
sample in Central Java who were taken using a purposive sampling technique and
the data was analyzed using SEM-AMOS 22. The results of this research show that
influencer marketing reviews play an important role in directly influencing social
media engagement, trust in influencers, and tourists' intention to revisit
gastronomic tourism. Apart from that, tourists' intention to revisit gastronomic
tourism is also influenced by gastronomic experience and trust in influencers. It is
also proven that influencer marketing reviews have an influence on gastromonic
experience and social media engagement also has a significant influence on
tourists' intention to revisit gastronomic tourism.

Keywords: Gastronomic Experience, Influencer, Social Media, Revisit Intention,
Experience
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