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ABSTRAK 

 

Penelitian  ini bertujuan untuk mengetahui pengaruh Kualitas Pelayanan, Promosi 

Penjualan, dan Kepercayaan Merek terhadap keputusan Pembelian Ulang produk 

Rocket Chicken di Rocket Chicken cabang Suprapto yang terletak di jalan Letnan 

Jenderal Suprapto No.57, Keposan, Kebumen. Data sampel yang diambil pada 

penelitian ini yaitu masyarakat kabupaten Kebumen yang sudah pernah membeli 

sebanyak lebih dari tiga kali di Rocket Chicken Suprapto yang berjumlah 100 

orang. Teknik analisis data yang digunakan antara lain analisis kualitatif dan 

analisis kuantitatif yang terdiri dari uji validitas, uji reliabilitas, uji t, uji F, analisis 

regresi linier berganda (skala likert). Data dianalisis dengan bantuan program SPSS 

Release 25 for Windows. Hasil analisis membuktikan bahwa Kualitas Pelayanan 

tidak mempunyi pengaruh yang signifikan terhadap keputusan Pembelian Ulang. 

Hasil analisis membuktikan bahwa Promosi Penjualan berpengaruh signifikan 

terhadap keputusan Pembelian Ulang. Hasil analisis membuktikan bahwa 

Kepercayaan Merek berpengaruh terhadap keputusan Pembelian Ulang. Hasil 

analisis membuktikan bahwa hipotesis keempat yang berbunyi  Kualitas 

Pelayanan, Promosi Penjualan, dan Kepercayaan Merek secara simultan 

mempunyai pengaruh yang signifikan terhadap keputusan Pembelian Ulang. 

Kata kunci: Kualitas Pelayanan, Promosi Penjualan, Kepercayaan Merek, dan 

Keputusan Pembelian Ulang 
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ABSTRACT 

 

This research aims to determine the influence of service quality, sales promotions, 

and brand trust on the decision to repurchase Rocket Chicken products at the 

Suprapto Kebumen branch of Rocket Chicken which is located on Jalan Letnan 

Jenderal Suprapto No. 57, Keposan, Kebumen. The sample data taken in this 

research were the people of Kebumen district who had purchased more than three 

times from Rocket Chicken Suprapto, totaling 100 people. Data analysis techniques 

used include qualitative analysis and quantitative analysis consisting of validity 

test, reliability test, t test, F test, multiple linear regression analysis (Likert scale). 

Data were analyzed with the help of the SPSS Release 25 for Windows program. 

The results of the analysis prove that the first hypothesis which states that service 

quality does not have a significant influence on repurchase decisions. The results 

of the analysis prove that the second hypothesis which states that sales promotions 

have a positive and significant effect on repurchase decisions. The results of the 

analysis prove that the third hypothesis states that brand trust influences 

repurchase decisions. The results of the analysis prove that the fourth hypothesis 

which states that service quality, sales promotion and brand trust simultaneously 

have a significant positive influence on repurchase decisions.  

Keywords: Service Quality, Sales Promotion, Brand Trust, and Repeat Purchase 

Decisions 
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