ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Display Product, Shopping
Lifestyle, Money Availability terhadap Impulse Buying pada pengunjung MR D.L.Y
di Rita Supermall Purwokerto, dengan menggunakan Skala Likert. Penelitian ini
mengambil sampel 100 responden pada pengunjung MR D.L.Y di Rita Supermall
Purwokerto. Hipotesis diuji menggunakan program SPSS 25.0 for windows. Hasil
penelitian ini menunjukkan bahwa Display Product tidak berpengaruh terhadap
Impulse Buying. Shopping Lifestyle berpengaruh terhadap Impulse Buying. Money
Availability berpengaruh terhadap Impulse Buying. Dan secara bersama-sama
Display Product, Shopping Lifestyle, Money Availability berpengaruh dan
signifikan terhadap Impulse Buying.

Kata Kunci : Display Product, Shopping Lifestyle, Money Availability, Impulse
Buying.
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ABSTRACT

This research aims to determine the influence of Product Display, Shopping
Lifestyle, Money Availability on Impulse Buying among MR DIY visitors at Rita
Supermall Purwokerto, using a Likert Scale. This research took a sample of 100
respondents from MR visitors. D.1.Y at Rita Supermall Purwokerto. The hypothesis
was tested using the SPSS 25.0 for Windows program. The results of this research
indicate that Product Display has no effect on Impulse Buying. Shopping Lifestyle
influences Impulse Buying. Money Availability influences Impulse Buying. And
together Product Display, Shopping Lifestyle, Money Availability have a significant
influence on Impulse Buying.

Keyword: Display Product, Shopping Lifestyle, Money Availability, Impulse
Buying.
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