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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh food quality, product
variation, dan content marketing terhadap purchase intention produk Senorita
Bakeshop di Kabupaten Kebumen. Penelitian ini bersifat kuantitatif dan Teknik
analisis datanya menggunakan regresi linier berganda. Jumlah sampel sebanyak
100 orang dengan menggunakan purposive sampling. Teknik pengumpulan data
menggunakan kuisioner. Analisis data yang digunakan adalah uji instrument
validitas dan reliabilitas, uji asumsi klasik, uji regresi linier berganda, uji hipotesis,
uji simultan, dan uji koefisien determinasi. Alat bantu pengolahan data
menggunakan SPSS for Windows version 25.0. Hasil penelitian menunjukkan
bahwa: (1) Food Quality berpengaruh positif dan signifikan terhadap Purchase
Intention, (2) Product Variation tidak berpengaruh terhadap Purchase Intention, (3)
Content Marketing berpengaruh positif dan signifikan terhadap Purchase Intention,
(4) Food Quality, Product Variation, dan Content Marketing secara bersama-sama
berpengaruh positif dan signifikan terhadap Purchase Intention.

Kata kunci: Food Quality, Product Variation, Content Marketing, dan Purchase
Intention.
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ABSTRACT

This research aims to analyze the influence of food quality, product
variation, and marketing content on purchase intention for Senorita Bakeshop
products in Kebumen Regency. This research is quantitative in nature and the data
analysis technique uses multiple linear regression. The total sample was 100 people
using purposive sampling. Data collection techniques use questionnaires. The data
analysis used is instrument validity and reliability tests, classical assumption tests,
multiple linear regression tests, hypothesis tests, simultaneous tests, and coefficient
of determination tests. Data processing tools use SPSS for Windows version 25.0.
The research results show that: (1) Food Quality has a positive and significant
effect on Purchase Intention, (2) Product Variation has no effect on Purchase
Intention, (3) Content Marketing has a positive and significant effect on Purchase
Intention, (4) Food Quality, Product Variation , and Content Marketing together
have a positive and significant effect on Purchase Intention.

Keywords: Food Quality, Product Variation, Content Marketing, and Purchase
Intention.
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