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ABSTRAKSI 
 

Penelitian ini bertujuan untuk menganalisis pengaruh Customer Satisfaction dan 

Brand Image terhadap Brand Loyalty yang dimediasi oleh Brand Love pada 

konsumen Indomie pasca munculnya pemberitaan polemik Indomie dan Mie 

Gaga. Teknik pengambilan sampel dalam penelitian menggunakan non-

probability sampling dengan purposive sampling. Penelitian ini melibatkan 

responden sebanyak 110 orang di wilayah Kabupaten Kebumen. Penelitian ini 

dilakukan dengan alat bantu SPSS for windows ver 26. Hasil penelitian ini 

menunjukkan variabel Customer Satisfaction dan Brand Image berpengaruh 

terhadap Brand Love dan Brand Loyalty. Kemudian, variabel Brand Love dapat 

dinyatakan mampu memediasi variabel Customer Satisfaction dan Brand Image 

terhadap Brand Loyalty pada Indomie. 
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ABSTRACT 

 

This study aims to analyze the influence of Customer Satisfaction and Brand 

Image on Brand Loyalty mediated by Brand Love on Brand Loyalty mediated by 

Brand Love for Indomie consumers after the emergence of the Indomie and Mie 

Gaga polemic news. The sampling technique in the study used non-pobability 

sampling with purposive sampling with purposive sampling. This study involved 

110 respondents in the Kebumen Regency. This research of this study show that 

the variables Customer Satisfaction and Brand Image have an effect on Brand 

Love and Brand Loyalty. Then, the Brand Love variable can be stated to be able 

to mediate the Customer Satisfaction and Brand Image variables on Brand 

Loyalty as Indomie. Brand Love variable can be stated to be able to mediate the 

Customer Satisfaction and Brand Image variables on Brand Loyalty at Indomie. 
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