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ABSTRAK

Penelitian ini menguji pengaruh promosi, kualitas pelayanan, dan keamanan
berbelanja terhadap keputusan pembelian di Tokopedia. Penelitian ini dilakukan
pada pengguna internet yang pernah berbelanja di Tokopedia di wilayah Kabupaten
Kebumen. Teknik pengambilan sampel ini menggunakan teknik purposive
sampling, dengan hasil perhitungannya berjumlah 100 responden. Teknik
pengumpulan data menggunakan kuesioner yang telah diuji validitas dan
reliabilitas. Analisis data dalam penelitian ini menggunakan analisis korelasi dan
analisis jalur yang bertujuan untuk menguji variabel promosi, kualitas pelayanan,
dan keamanan berbelanja terhadap keputusan pembelian di Tokopedia. Hasil
penelitian menunjukkan bahwa; (1) promosi berpengaruh signifikan terhadap
keputusan pembelian, (2) kualitas pelayanan berpengaruh signifikan terhadap
keputusan pembelian, (3) keamanan berbelanja berpengaruh signifikan terhadap
keputusan pembelian, (4) hasil uji simultan menunjukkan bahwa variabel promosi,
kualitas pelayanan, dan keamanan berbelanja berpengaruh secara simultan terhadap
variabel keputusan pembelian.

Kata kunci: Promosi, Kualitas Pelayanan, Keamanan Berbelanja, dan Keputusan
Pembelian
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ABSTRACT

This research examines the influence of promotions, service quality and shopping
safety on purchasing decisions at Tokopedia. This research was conducted on
internet users who had shopped at Tokopedia in the Kebumen Regency area. This
sampling technique uses a purposive sampling technique, with the calculation
results amounting to 100 respondents. The data collection technique uses a
questionnaire that has been tested for validity and reliability. Data analysis in this
research uses correlation analysis and path analysis which aims to test promotional
variables, service quality and shopping safety on purchasing decisions at
Tokopedia. The research results show that; (1) promotion has a significant effect
on purchasing decisions, (2) service quality has a significant effect on purchasing
decisions, (3) shopping safety has a significant effect on purchasing decisions, (4)
simultaneous test results show that the variables promotion, service quality, and
shopping safety have an effect simultaneously on purchasing decision variables

Keywords: Promotion, Service Quality, Shopping Safety, and Purchasing
Decisions
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