ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh
product assortment, price competitiveness dan store atmosphere terhadap
repurchase intention pada Toko Mahya Alian. Pengambilan sampel
menggunakan metode non probability sampling dengan teknik purposive
sampling vyaitu teknik penentuan sampel dengan pertimbangan tertentu,
penelitian ini mengambil sampel sebanyak 98 responden. penelitian ini
merupakan jenis penelitian kuantitatif. Teknik pengumpulan data dilakukan
dengan menggunakan kuesioner. Alat analisis data menggunakan bantuan
program aplikasi komputer yaitu IBM SPSS Statistics 25 yang meliputi Uji
Instrumen Validitas dan Reliabilitas, Uji Asumsi Klasik, Analisis Regresi
Berganda, Serta Uji Hipotesis. Hasil penelitian ini menunjukkan bahwa semua
variabel valid dan reliabel, tidak terdapat multikolinieritas, tidak terjadi
heteroskedastisitas, dan memenuhi asumsi normalitas. Berdasarkan hasil uji
parsial diperoleh hasil bahwa variabel product assortment berpengaruh
signifikan terhadap repurchase intention, variabel price competitiveness tidak
berpengaruh signifikan terhadap repurchase intention, dan variabel store
atmosphere berpengaruh signifikan terhadap repurchase intention. Hasil uji
simultan menunjukkan bahwa penelitian ini berpengaruh signifikan secara
bersama-sama dengan nilai Friuung Sebesar 25,108. Hasil uji koefisien determinasi
pada penelitian ini sebesar 44,1% variabel repurchase intention pada Toko
Mahya Alian dipengaruhi oleh variabel product assortment, price
competitiveness dan store atmosphere, sedangkan sisanya sebesar 55,9% dapat
dijelaskan oleh variabel lain.

Kata kunci : product assortment, price competitiveness, store atmosphere dan
repurchase intention.
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ABSTRACT

This research aims to test and analyze the influence of product
assortment, price competitiveness and store atmosphere on repurchase intention
at the Mahya Alian Store. Sampling used a non-probability sampling method
with a purposive sampling technique, namely a technique for determining
samples with certain considerations. This research took a sample of 98
respondents. This research is a type of quantitative research. The data collection
technique was carried out using a questionnaire. The data analysis tool uses the
help of a computer application program, namely IBM SPSS Statistics 25, which
includes Instrument Validity and Reliability Test, Classical Assumption Test,
Multiple Regression Analysis, and Hypothesis Testing. The results of this study
show that all variables are valid and reliable, there is no multicollinearity, there
is no heteroscedasticity, and they meet the assumptions of normality. Based on
the partial test results, the results showed that the product assortment variable
had a significant effect on repurchase intention, the price competitiveness
variable had no significant effect on repurchase intention, and the store
atmosphere variable had a significant effect on repurchase intention.
Simultaneous test results show that this research has a significant effect together
with an F value of 25,108. The results of the coefficient of determination test in
this study were 44,1% of the repurchase intention variable at the Mahya Alian
Store was influenced by the product assortment, price competitiveness and store
atmosphere variables, while the remaining 55,9% could be explained by other
variables.

Keywords: product assortment, price competitiveness, store atmosphere and
repurchase intention.
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