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ABSTRAK 

 

Tujuan penelitian dilakukan untuk menguji serta menganalisis pengaruh location, 

word of mouth, dan menu diversity terhadap keputusan pembelian pada food court 

Morosoetta. Permasalahan yang dapat diangkat dalam penelitian ini adalah 

analisis pengaruh location, word of mouth, dan menu diversity dimana untuk 

mengetahui pengaruh parsial dan simultan. Didalam penelitian pengambilan 

sampelnya merupakan konsumen yang bertransaksi pembelian pada food court 

Morosoetta diKebumen dengan jumlah 272 responden. Untuk alat pengumpulan 

data di penelitian menggunakan pengujian instrumenst, asumsi klasik, hipotesis, 

analisis regresi linear berganda serta determinasi. Data yang dikumpulkan diuji 

dengan SPSS versi  25.0. Pada analisisnya menghasilkan sebuah temuan penelitian 

yang pertama yaitu location secara parsial berpengaruh positif serta signifikan 

terhadap keputusan pembelian, kedua word of mouth memiliki pengaruh positif 

serta signifikan terhadap keputusan pembelian, ketiga menu diversity berpengaruh 

positif dan signifikan terhadap keputusan pembelian, dan ke empat variabel 

location, word of mouth, dan menu diversity secara parsial dan simultan 

mempunyai pengaruh positif dan signifikan terhadap keputusan pembelian pada 

food court Morosoetta diKebumen. 

 

Kata Kunci: Location, Word Of Mouth, Menu Diversity, dan Keputusan 

Pembelian. 
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ABSTRACT 
 

The aim of the research was to test and analyze the influence of location, word of 

mouth, and menu diversity on purchasing decisions at the Morosoetta food court. 

The problem that can be raised in this research is the analysis of the influence of 

location, word of mouth, and menu diversity to determine partial and simultaneous 

influences. In the research, the sample was taken from consumers who made 

purchase transactions at the Morosoetta food court in Kebumen with a total of 272 

respondents. For data collection tools in research using instrument testing, 

classical assumptions, hypotheses, multiple linear regression analysis and 

determination. The collected data was tested with SPSS version 25.0. The analysis 

produces the first research finding, namely location partially has a positive and 

significant influence on purchasing decisions, secondly word of mouth has a 

positive and significant influence on purchasing decisions, thirdly menu diversity 

has a positive and significant influence on purchasing decisions, and the fourth 

location variable, word of mouth, and menu diversity partially and simultaneously 

have a positive and significant influence on purchasing decisions at the 

Morosoetta food court in Kebumen. 

Keywords: Location, Word Of Mouth, Menu Diversity, and Purchasing 

Decisions. 
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