ABSTRACT

This research aims to determine the influence of Brand Image, Celebrity
Endorsement, Product Knowledge, and Lifestyle on Interst to buy in Something
Skincare products in Kebumen Regency. The population in this study is the people
of Kebumen Regency, especially women who are interested in buying Something
skincare. This study took 100 respondents using Purposive Sampling Technique
with questionnaire as a data collection tool. The variables used in this study are
Brand Image (X1), Celebrity Endorsement (X2), Product Knowledge (X3), Lifestyle
(X4), and Purchsase Intention (Y). The analytical techniques in this study use
descriptive and statistical analysis which includes validity tests, and reliability
tests, classical assumption tests, hypothesis tests and multiple linear analysis using
the help of the SPSS Release 25.0 for Windows program. The results of this study
show that all variables are valid and the model meets the assumption of normality.
Partially, the influence of Brand Image on Interst to Buy shows a significant
influence. The influence of Celebrity Endorsement shows a significant influence.
The influence of Product Knowledge on Interst to Buy shows a insignificant
influence and the influence of Lifestyle on Interst to Buy shows a significant
influence, and the variables Brand Image, Celebrity Endorsement, Product
Knowledge and Lifestyle simultaneously have a significant influence on Interst to
mBuy. The Adjuster R2 equation value of 0.588 means that the Interst to Buy
variable can be influenced by Brand Image, Celebrity Endorsement, Product
Knowledge and Lifestyle by 58.8% while 41.2% is influenced by variables that
cannot be explained in this study.
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image, Celebrity
Endorsement, Product Knowledge, dan Lifestyle terhadap Minat Beli pada produk
Skincare Something di Kabupaten Kebumen. Populasi dalam penelitian ini adalah
masyarakat Kabupaten Kebumen khususnya wanita yang berminat membeli
skincare Something. Penelitian ini mengambil 100 responden menggunakan teknik
purposive Sampling dengan angket/ kuesioner sebagai alat pengumpulan data.
Teknik analisis dalam penelitian ini menggunakan analisis deskriptif dan statistik
yang meliputi uji validitas, dan uji reliabilitas, uji asumsi klasik, uji hipotesis dan
analisis linier berganda dengan menggunakan bantuan program SPSS Release 25.0
for Windows. Hasil analisis yang dilakukan menunjukan bahwa semua variabel
valid dan model memenuhi asumsi klasik. Secara Parsial Pengaruh Brand Image
terhadap Minat Beli menunjukan pengaruh yang signifikan. Pengaruh Celebrity
Endorsement menunjukan pengaruh yang signifikan. Pengaruh Product Knowledge
terhadap Minat Beli menunjukan pengaruh yang tidak signifikan dan pengaruh
Lifestyle terhadap Minat Beli menunjukan pengaruh yang signifikan, serta variabel
Brand Image, Celebrity Endorsement, Product Knowledge dan Lifestyle secara
simultan mempunyai pengaruh yang signifikan terhadap Minat Beli. Nilai Adjuster
R? persamaan sebesar 0,588 artinya bahwa variabel Minat Beli dapat dipengaruhi
olenh Brand Image, Celebrity Endorsement, Product Knowledge dan Lifestyle ini
sebesar 58,8% sedangkan 41,2% dipengaruhi oleh variabel yang tidak bisa
dijelaskan dalam penelitian ini.

Kata Kunci : Brand Image, Celebrity Endorsement, Product Knowledge dan

Lifestyle
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