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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui Store Atmosphere, Word of Mouth dan 

Service Quality terhadap Keputusan Pembelian di cahaya Cycle Gombong di

Wilayah Kabupaten Kebumen. Penelitian ini menggunakan purposive sampling

yang dilakukan kepada 100 responden. Pengumpulan data dilakukan menggunakan

kuesioner (google form). Analisis data yang digunakan adalah uji validitas dan 

reliabilitas, uji asumsi klasik yang terdiri dari uji normalitas, uji multikolinieritas, 

dan uji heterokedastisitas, uji hipotesis terdiri dari uji t, uji f, uji koefisien 

determinasi, dan analisis regresi linier berganda. Hasil penelitian ini menunjukan

bahwa Store Atsmosphere berpengaruh negatif dan signifikan terhadap Keputusan 

Pembelian, Word of Mouth berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian, Service Quality berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian, Store Atsmosphere, Word of Mouth, Service Quality berpengaruh secara 

simultan dan parsial terhadap Keputusan Pembelian.

Kata Kunci: Store Atmosphere, Word of Mouth, Service Quality, Keputusan 

Pembelian
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ABSTRACT

This research aims to determine Store Atmosphere, Word of Mouth and Service 

Quality on Purchasing Decisions at Cahaya Cycle Gombong in the Kebumen 

Regency Area. This research used purposive sampling conducted on 100 

respondents. Data collection was carried out using a questionnaire (google form). 

The data analysis used is validity and reliability tests, classical assumption tests 

consisting of normality tests, multicollinearity tests, and heteroscedasticity tests, 

hypothesis tests consisting of t tests, f tests, coefficient of determination tests, and 

multiple linear regression analysis. The results of this research show that Store 

Atmosphere has a negative and significant effect on Purchasing Decisions, Word 

of Mouth has a positive and significant effect on Purchasing Decisions, Service 

Quality has a positive and significant effect on Purchasing Decisions, Store 

Atmosphere, Word of Mouth, Service Quality have simultaneous and partial effects 

on Purchasing Decisions.

Keywords: Store Atmosphere, Word of Mouth, Service Quality, Purchasing 

Decisions
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