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ABSTRACT 

 

This study aims to determine the brand image,  perceived price, and product quality 

on purchasing decisions for the KYT helmet in Kebumen Regency. Data was 

collected by distributing questionnaires. This study took a sample of 100 

respondents. The sample for this research was Kebumen residents aged 17 and over 

who used and purchased full-face KYT helmets.The independent variables in this 

study consist of brand image, perceived price and product quality, while the 

dependent variable is purchasing decisions. This study uses data analysis techniques 

using descriptive and statistical analysis techniques including validity testing, 

reliability testing, classical assumption testing, multiple linear regression analysis, 

hypothesis testing, and coefficient of determination. The analytical technique used 

is the SPSS version 26 analysis assistance program for Windows. The results 

obtained in this study indicate that partially the brand image, perceived price and 

product quality variables have a significant effect on purchasing decisions. In 

general, the variables of brand image, perceived price and product quality  have an 

effect on purchasing decisions. 

 

Keywords : brand image, perceived price, product quality, and purchasing 

decisions. 
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