ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh digital content, lifestyle
hedonisme dan fashion consciousness terhadap minat beli produk Thanksinsomnia
di Kabupaten Kebumen. Teknik pengambilan sampel yang dilakukan menggunakan
teknik non-probability sampling atau sampel jenuh dengan mengambil sampel
secara keseluruhan atau semua anggota populasi digunakan sebagai sampel.
Responden dalam penelitian ini berjumlah 100 orang. Teknik pengumpulan data
dilakukan melalui penyebaran kuesioner tertutup. Analisis statistik data yang
digunakan adalah uji validitas dan reliabilitas, uji asumsi klasik yang terdiri dari uji
multikolinieritas, uji heteroskedastisitas, dan uji normalitas, analisis regresi
berganda, uji hipotesis terdiri dari uji parsial, dan uji simultan dan koefisien
determinasi. Alat bantu dalam pengolahan data yaitu dengan menggunakan SPSS
for windows versi 25.0. Hasil penelitian ini menunjukkan bahwa digital content
berpengaruh terhadap minat beli produk Thanksinsomnia di kabupaten kebumen.
Lifestyle hedonisme berpengaruh terhadap minat beli produk Thanksinsomnia di
kabupaten kebumen. Fashion consciousness tidak berpengaruh terhadap minat beli
produk Thanksinsomnia di kabupaten kebumen. Secara simultan digital content,
lifestyle hedonisme dan fashion consciousness terhadap minat beli produk
Thanksinsomnia di Kabupaten Kebumen.
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ABSTRACT

This study aims to investigate the influence of digital content, lifestyle hedonism,
and fashion consciousness on the purchase intention of Thanksinsomnia products
in Kebumen Regency. The sampling technique employed is non-probability
sampling or saturated sampling, where the entire population members are included
as the sample. The total number of respondents involved in this study is 100
individuals. Data collection was conducted through the distribution of closed-
ended questionnaires to the respondents. The questionnaire was designed to gather
information on digital content, lifestyle hedonism, fashion consciousness, and
purchase intention towards Thanksinsomnia products. The collected data were
analyzed using various statistical techniques. First, validity and reliability tests
were performed to ensure the measurement instruments used are valid and reliable.
Then, classic assumption tests including multicollinearity, heteroscedasticity, and
normality tests were conducted. Multiple regression analysis, partial hypothesis
testing, simultaneous hypothesis testing, and determination coefficient analysis
were also employed. The data analysis process was facilitated using SPSS for
Windows version 25.0.The results of the study indicate that digital content has a
significant influence on the purchase intention of Thanksinsomnia products in
Kebumen Regency. Lifestyle hedonism also has a significant impact on the
purchase intention. However, fashion consciousness does not have a significant
influence on the purchase intention. Simultaneously, digital content, lifestyle
hedonism, and fashion consciousness collectively influence the purchase intention
of Thanksinsomnia products in Kebumen Regency.

Keyword : digital content, lifestyle hedonism, fashion consciousness, purchase
intention.
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