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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh trust dan halal awareness 

terhadap niat beli melalui attitude sebagai variabel intervening. Populasi 

penelitian ini adalah Santriwati Al – Huda Kebumen yang berniat membeli produk 

Emina. Sampel penelitian ini sebanyak 120 orang, menggunakan Non Probability 

sampling dengan teknik purposive sampling. Teknik pengumpulan data dengan 

cara menyebar kuesioner. Teknik analisis data yang digunakan dalam penelitian 

yaitu menggunakan analisis deskriptif dan statistik dengan menggunakan bantuan 

program SPSS 25 for windows dan sobel test. Hasil penelitian ini menunjukan 

bahwa trust dan halal awareness berpengaruh terhadap attitude. Selanjutnya halal 

awareness tidak berpengaruh terhadap niat beli. Sedangkan trust dan attitude 

berpengaruh terhadap niat beli. Serta attitude dapat memediasi trust dan halal 

awareness terhadap niat beli. 

 

Kata kunci : Trust, Halal Awareness, Attitude, Niat Beli 
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ABSTRACT 

 

This study aims to determine the effect of trust and halal awareness on purchase 

intention through attitude as an intervening variable. The population of this study 

were Santriwati Al-Huda Kebumen who intend to buy Emina products. The 

sample of this study were 120 people, using Non Probability sampling with 

purposive sampling technique. Data collection techniques by distributing 

questionnaires. The data analysis technique used in the study was descriptive and 

statistical analysis using the help of the SPSS 25 for windows programme and the 

sobel test. The results of this study indicate that trust and halal awareness affect 

attitude. Furthermore, halal awareness has on effect on purchase intention. 

Meanwhile, trust and attitude affect purchase intention. And attitude can mediate 

trust and halal awareness of purchase intention. 
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