ABSTRAKSI

Penelitian bertujuan untuk mengetahui pengaruh live streaming shopping dan
online customer review terhadap keputusan pembelian melalui trust sebagai
variabel intervening pada pengguna Shopee. Populasi pada penelitian ini adalah
para pengguna Shopee di Kebumen. Teknik sampling yang digunakan adalah
purposive sampling. Penelitian ini menggunakan sampel 100 responden. Analisis
data menggunakan analisis jalur dengan program SPSS 24 dan Sobel test. Hasil
penelitian ini menunjukan live streaming shopping, online customer review dan
trust berpengaruh signifikan terhadap keputusan pembelian. Variabel live
streaming shopping berpengaruh signifikan terhadap trust. Variabel trust mampu
memediasi hubungan live streaming shopping dan keputusan pembelian.
Sedangkan variabel online customer review tidak berpengaruh terhadap trust dan
trust tidak mampu memediasi hubungan online customer review dan keputusan
pembelian.

Kata Kunci: live streaming shopping, online customer review, trust dan keputusan
pembelian, shopee.
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ABSTRACT

The research aims to determine the influence of live streaming shopping and online
customer reviews on purchasing decisions through trust as an intervening variable
for Shopee users. The population in this study were Shopee users in Kebumen. The
sampling technique used was purposive sampling. This research used a sample of
100 respondents. Data analysis uses path analysis with the SPSS 24 program and
Sobel test. The results of this research show that live streaming shopping, online
customer reviews and trust have a significant influence on purchasing decisions.
The live streaming shopping variable has a significant effect on trust. The trust
variable is able to mediate the relationship between live streaming shopping and
purchasing decisions. Meanwhile, the online customer review variable has no effect
on trust and trust is unable to mediate the relationship between online customer
reviews and purchasing decisions.

Keywords: live streaming shopping, online customer reviews, trust and purchasing
decisions, shopee.
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