ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh brand image, brand
ambassador, dan brand awareness terhadap loyalitas konsumen produk Scarlett
Whitening body lotion di Kebumen. Populasi dalam penelitian ini adalah
Masyarakat di Kebumen yang pernah menggunakan dan melakukan pembelian
setelah mengenal produk Scarlett tidak pernah membeli produk lain selain scarlett
dan atau lebih sering menggunakan scarlett daripada merek lain. Pengumpulan
data yang dilakukan dengan cara menyebar Kkuesioner. Penelitian ini
menggunakan teknik purposive sampling, penelitian ini mengambil sampel
sebanyak 100 responden. Penelitian ini menggunakan teknik analisis deskriptif
dan analisis statistik meliputi uji validitas, uji reliabilitas, uji asumsi klasik, regresi
linear berganda dan uji hipotesis dengan menggunakan bantuan program SPSS 25
for windows. Hasil penelitian ini menunjukkan bahwa secara parsial variabel
brand image, brand ambassador, dan brand awareness berpengaruh positif
terhadap loyalitas konsumen. Secara simultan variabel brand image, brand
ambassador, dan brand awareness berpengaruh signifikan terhadap loyalitas
konsumen.

Kata Kunci : brand image, brand ambassador, dan brand awareness terhadap
loyalitas konsumen
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ABSTRACT

This research aims to determine the influence of brand image, brand ambassador,
and brand awareness on consumer loyalty for Scarlett Whitening body lotion
products in Kebumen. The population in this study were people in Kebumen who
had used and made purchases after getting to know Scarlett products, never
bought other products besides Scarlett and/or used Scarlett more often than other
brands. Data collection was carried out by distributing questionnaires. This
research uses a purposive sampling technique, this research took a sample of 100
respondents. This research uses descriptive analysis techniques and statistical
analysis including validity testing, reliability testing, classical assumption testing,
multiple linear regression and hypothesis testing using the SPSS 25 for Windows
program. The results of this research show that partially the variables brand
image, brand ambassador, and brand awareness have a significant effect on
consumer loyalty. Simultaneously, the variables brand image, brand ambassador,
and brand awareness have a significant effect on consumer loyalty.

Keywords : brand image, brand ambassador, and brand awareness on consumer
loyalty
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