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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh brand liking, brand
satisfaction dan brand experience terhadap brand loyalty dengan dimediasi brand
trust pada implora cosmetics Di Kebumen. Metode yang digunakan adalah metode
kuantitatif. Data sampel yang diambil dalam penelitian ini konsumen Implora
Cosmetics sebanyak 150 orang. Penelitian ini menggunakan metode analisis
deskriptif dan kuantitatif dengan alat bantu SPSS 25. Analisis kuantitatif yang
digunakan dalam penelitian ini adalah uji validitas, uji reabilitas, dan analisis jalur.
Hasil penelitian ini menunjukan bahwa brand liking tidak berpengaruh terhadap
brand trust. Brand satisfaction dan brand experience berpengaruh terhadap brand
trust. Brand liking, brand satisfaction, dan brand experience secara parsial
berpengaruh terhadap brand loyalty. Brand trust memediasi hubungan brand liking,
brand satisfaction, dan brand experience terhadap brand loyalty pada pengguna
implora cosmetics di Kabupaten Kebumen.

Kata kunci: brand liking, brand satisfaction, brand experience, brand trust, brand
loyalty.
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ABSTRACT

This research aims to determine the influence of brand liking, brand satisfaction
and brand experience on brand loyalty mediated by brand trust at implora
cosmetics in Kebumen. The method used is a quantitative method. The sample data
taken in this research were 150 implora cosmetics consumers. This research uses
descriptive and quantitative analysis methods with SPSS 25 tools. The quantitative
analysis used in this research is validity testing, reliability testing, and path
analysis. The results of this research show that brand liking has no effect on brand
trust, brand satisfaction and brand experience have an effect on brand trust. Brand
liking, brand satisfaction and brand experience partially influence brand loyalty.
Brand trust mediates the relationship between brand liking, brand satisfaction and
brand experience on brand loyalty among Imppora cosmetics users in Kebumen
district.

Keywords: brand liking, brand satisfaction, brand experience, brand trust, brand
loyalty.
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