ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh promosi, kepercayaan
dan online customer review terhadapa keputusan pembelian maskara maybelline di
marketplace shopee pada masyarakat di Kabupaten Kebumen. Data sampel yang
diambil pada penelitian ini yaitu konsumen yang melakukan pembelian maskara
maybelline di marketplace shopee pada masyarakat di Kabupaten Kebumen yang
berjumlah 100 sebagai responden. Instrumen atau alat pengumpulan data pada
penelitian ini adalah menggunakan angket/kuesioner. Alat analisis data yang
digunakan pada penelitian ini yaitu menggunakan analisis regresi linier berganda.
Teknik analisis data yang digunakan antara lain uji validitas, uji reliabilitas, uji t,
uji F, analisis regresi linier berganda. Data dianalisis dengan bantuan program SPSS
Release 25 for Windows. Hasil penelitian ini menyimpulkan bahwa hipotesis
pertama variabel Promosi secara parsial mempunyai pengaruh terhadap Keputusan
Pembelian. Hasil hipotesis ke dua bahwa variabel Kepercayaan secara parsial
mempunyai pengaruh terhadap Keputusan Pembelian. Hasil pembuktian hipotesis
ketiga bahwa variabel Online Customer Review secara parsial mempunyai terhadap
Keputusan Pembelian. Hasil hipotesis keempat variabel promosi, kepercayaan dan
online customer review secara simultan mempunyai pengaruh terhadap Keputusan
Pembelian. Nilai koefisien determinasi Adjusted R Square diperoleh 0,272 artinya
27,2% keputusan pembelian di pengaruhi oleh variabel Promosi, Kepercayaan dan
Online Customer Review sedangkan sisanya 72,8% (100%-27,2%) disebabkan oleh
variabel lain yang tidak ada dalam penelitian ini.

Kata kunci: Promosi, Kepercayaan dan Online Customer Review, dan
Keputusan Pembelian
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ABSTRACT

This research aims to determine the influence of promotion, trust and online
customer reviews on the decision to purchase Maybelline mascara in the Shopee
marketplace in the community in Kebumen Regency. The sample data taken in this
research are consumers who purchased Maybelline mascara in the Shopee
marketplace on the community in Kebumen Regency, numbering 100 as
respondents. Instruments or data collection tools in the research This is using a
questionnaire/questionnaire. The data analysis tool used in this research is using
multiple linear regression analysis. The data analysis techniques used validity test,
reliability test, t test, F test, linear regression analysis. multiple. The data was
analyzed with the help of the SPSS Release 25 for Windows program. The results
of this research conclude that the first hypothesis is that the promotion variable
partially has influence on purchasing decisions. The result of the second hypothesis
is that the Trust variable partially has an influence on Purchasing Decisions. The
results of proving the third hypothesis are that the Online Customer Review
variable partially influences purchasing decisions. The results of the fourth
hypothesis are that promotion, trust and online customer reviews simultaneously
have an influence on purchasing decisions. The Adjusted R Square coefficient of
determination value obtained is 0.272, meaning that 27.2% of purchasing decisions
are influenced by the Promotion, Trust and Online Customer Review variables
while the remaining 72.8% (100%-27.2%) is caused by other variables that are not
in the research This

Keywords: Promotion, Trust and Online Customer Reviews, and Purchasing
Decisions
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