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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh consumer ethnocentrism
terhadap purchase intention dengan attitude dan perceived behavioural control
sebagai variabel mediasi. Tujuan dari penelitian ini adalah untuk mengetahui
seberapa besar pengaruh consumer ethnocentrism terhadap purchase intention baik
secara langsung maupun tidak langsung. Data yang diambil dalam penelitian ini
yaitu konsumen Batik Tulis Khas Kebumen dengan jumlah 100 sebagai responden.
Instrumen atau alat pengumpulan data pada penelitian ini adalah menggunakan
angket/ kuesioner. Alat analisis data yang digunakan dalam penelitian ini adalah
menggunakan analisis regresi sederhana dan regresi berganda. Teknik analisis data
yang digunakan adalah analisis kuantitatif yang terdiri dari uji validitas, uji
reliabilitas, uji asumsi klasik, uji t, analisis jalur, dan uji sobel. Data dianalisis
dengan dianalisis dengan bantuan program SPSS 22 for windows. Hasil hipoesis
pertama menunjukkan bahwa consumer ethnocentrism berpengaruh signifikan
terhadap attitude. Hipotetsis kedua menunjukkan bahwa consumer ethnocentrism
berpengaruh signifikan terhadap perceived behavioural control. Hipotesis ketiga
meunjukkan bahwa consumer ethnocentrism berpengaruh signifikan pada purchase
intention. Hipotesis keempat menunjukkan bahwa attitude berpengaruh signifikan
terhadap purchase intention. Hipotesis kelima menunjukkan bahwa perecived
behavioural control berpengaruh signifikan terhadap purchase intention. Hipotesis
keenam menunjukkan bahwa consumer ethnocentrism berpengaruh signifikan
terhadap purchase intention melalui attitude. Hipotesis ketujuh menunjukkan
bahwa consumer ethnocentrism berpengaruh signifikan terhadap purchase
intention melalui perceived behavioural control.

Kata kunci: consumer ethnocentrism, attitude, perceived behavioural control,
purchase intention.
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ABSTRACT

This research aims to determine the influence of consumer ethnocentrism on
purchase intention with attitude and perceived behavioral control as mediating
variables. The aim of this research is to find out how much influence consumer
ethnocentrism has on purchase intention, both directly and indirectly. The data
taken in this research were consumers of Kebumen Typical Written Batik with a
total of 100 respondents. The instrument or data collection tool in this research is
using a questionnaire. The data analysis tool used in this research is simple
regression analysis and multiple regression. The data analysis technique used is
quantitative analysis consisting of validity test, reliability test, classical assumption
test, t test, path analysis and sobel test. The data was analyzed using the SPSS 22
for Windows program. The results of the first hypothesis show that consumer
ethnocentrism has a significant effect on attitude. The second hypothesis shows that
consumer ethnocentrism has a significant effect on perceived behavioral control.
The third hypothesis shows that consumer ethnocentrism has a significant effect on
purchase intention. The fourth hypothesis shows that attitude has a significant effect
on purchase intention. The fifth hypothesis shows that perceived behavioral control
has a significant effect on purchase intention. The sixth hypothesis shows that
consumer ethnocentrism has a significant effect on purchase intention through
attitude. The seventh hypothesis shows that consumer ethnocentrism has a
significant effect on purchase intention through perceived behavioral control.

Key words: consumer ethnocentrism, attitude, perceived behavioral control,
purchase intention.
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