HALAMAN MOTTO

Hidup tidak selamanya sesuai harapan, karena itulah kita harus terus belajar.
Pengetahuan adalah kekuatan. Pengetahuan yang dipraktekanlah kekuatan sejati.
Power adalah Ability to take Action
Wisdom adalah Take The Right Action with The Right Way at The Right Time
~Tung Desem Waringin~
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ABSTRAKS

Penelitian ini bertujuan untuk menganalisis pengaruh environmental concern,
environmental knowledge dan health consciousness terhadap green purchase
intention melalui attitude toward green product sebagai variabel intervening pada
produk minuman Teh Kotak. Populasi dalam penelitian ini masyarakat di
Kebumen yang belum pernah membeli atau sudah pernah membeli produk
minuman Teh Kotak terakhir satu tahun yang lalu. Penelitian melibatkan sampel
sejumlah 100 individu yang dipilih menggunakan teknik purposive sampling.
Data dianalisis menggunakan metode analisis jalur dengan bantuan SPSS 26 for
Windows. Temuan dari penelitian adalah environmental concern, environmental
knowledge dan health consciousness berpengaruh signifikan terhadap attitude
toward green product. Selanjutnya, environmental concern dan attitude toward
green product berpengaruh signifikan terhadap green purchase intention,
sedangkan environmental knowledge dan health consciousness tidak berpengaruh
terhadap green purchase intention. Hasil analisis jalur menunjukkan bahwa
environmental concern dan environmental knowledge dimediasi oleh attitude
toward green product terhadap green purchase intention, sedangkan health
consciousness tidak dapat dimediasi oleh attitude toward green product terhadap
green purchase intention.

Kata Kunci : Environmental Concern, Environmental Knowledge, Health
Consciousness, Green Purchase Intention dan Attitude Toward Green Product.
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ABSTRACT

The purpose of this study was determine the effect of environmental concern,
environmental knowledge and health consciousness balance on green purchase
intention through the attitude toward green product. The population in this study
is the people in Kebumen who have never bought or who have bought Teh Kotak
drink products last one year ago. The research is quantitative method. Data
analysis using path analysis with the SPSS 26 program for windows. The result of
this study indicate that environmental concern, environmental knowledge and
health consciousness have a significant effect on attitude toward green product.
Furthermore, environmental concern and attitude toward green product have a
significant effect on green purchase intention, while environmental knowledge
and health consciousness has no effect on green purchase intention. The result of
path analysis indicate that environmental concern and environmental knowledge
are mediated by attitude toward green product to green purchase intention, while
health consciousness cannot be mediated by attitude toward green product to
green purchase intention.

Keywords : Environmental Concern, Environmental Knowledge, Health
Consciousness, Attitude Toward Green Product, Green Purchase Intention.
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