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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui hubungan antara kelengkapan
produk dan harga terhadap keputusan pembelian ulang dengan kepuasan
pelanggan sebagai variabel intervening. Sampel yang digunakan pada penelitian
ini yaitu pelanggan Silmi Toserba khususnya ibu rumah tangga di Kecamatan
Kebumen yang telah melakukan pembelian minimal dua kali. Adapun metode
pengambilan sampel yaitu purposive sampling dengan 100 orang responden.
Teknik analisis data yang digunakan dalam penelitian ini yaitu teknik analisis
deskriptif dan statistik yang meliputi uji instrumen, uji asumsi Klasik, uji hipotesis,
analisis kolerasi, analisis jalur, dan sobel tes. Alat analisis menggunakan bantuan
program SPSS 25 for windows. Hasil penelitian ini menunjukan bahwa semua
variabel dinyatakan valid dan reliabel, tidak terdapat multikolinieritas, tidak
terjadi gejala heteroskedastisitas, dan memenuhi syarat asumsi normalitas.
Variabel kelengkapan produk berpengaruh terhadap kepuasan pelanggan, harga
berpengaruh terhadap kepuasan pelanggan, kelengkapan produk berpengaruh
terhadap keputusan pembelian ulang, harga berpengaruh terhadap keputusan
pembelian ulang, kepuasan pelanggan mampu memediasi hubungan antara
kelengkapan produk terhadap keputusan pembelian ulang, kepuasan pelanggan
mampu memediasi hubungan antara harga terhadap keputusan pemebelian ulang.

Kata Kunci: Kelengkapan Produk, Harga, Kepuasan Pelanggan, dan Keputusan
Pembelian Ulang.
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ABSTRACT

The purpose of this study was to determine the relationship between product
completeness and price on repurchase decisions with customer satisfaction as an
intervening variable. The sample used in this research was customers of Silmi
Toserba, especially housewives in Kebumen District who had made at least two
purchases. The sampling method is purposive sampling with 100 respondents.
Data analysis techniques used in this study are descriptive and statistical analysis
techniques which include instrument tests, classical assumption tests, hypothesis
tests, correlation analysis, path analysis, and sobel tests. The analysis tool uses
the help of the program SPSS 25 for windows. The results of this study showed
that all variables were declared valid and reliable, there was no multicollinearity,
no symptoms of heteroscedasticity, and met the requirements of the normality
assumption. The variables of product completeness affect customer satisfaction,
price affects customer satisfaction, product completeness affects repurchase
decisions, price affects repurchase decisions, customer satisfaction is able to
mediate the relationship between product completeness and repurchase decisions,
customer satisfaction is able to mediate the relationship between price and
repurchase decisions.

Keywords: Product Completeness, Price, Customer Satisfaction, and Repurchase
Decisions.
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