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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh Country of Origin, 

Brand Image dan Brand Awareness terhadap Keputusan Pembelian Moisturizer 

Skintific pada Gen Z di Kabupaten Cilacap. Populasi pada penelitian ini adalah 

semua konsumen berumur 17 sampai 26 tahun yang pernah melakukan pembelian 

moisturizer Skintific minimal satu kali pembelian. Variabel independen (bebas) 

dalam penelitian ini adalah Country of Origin (X1), Brand Image (X2) dan Brand 

Awareness (X3), sedangkan variabel dependen (terikat) adalah Keputusan 

Pembelian (Y). Responden dalam penelitian ini berjumlah 100 orang sebagai 

sampel penelitian yang ditarik berdasarkan purposive sampling. Pengambilan data 

menggunakan kuesioner. Teknik analisis dan interpretasi data yang digunakan 

adalah Regresi Linear Berganda, sesuai model yang dikembangkan dalam 

penelitian ini, serta dioperasikan dengan bantuan program SPSS windows 26.0. 

Hasil penelitian menunjukan bahwa variabel (1) Country of Origin mempunyai 

pengaruh positif dan signifikan terhadap keputusan pembelian (2) Brand Image 

mempunyai pengaruh positif dan signifikan terhadap keputusan pembelian (3) 

Brand Awareness mempunyai pengaruh positif dan signifikan terhadap keputusan 

pembelian. 

 

Kata Kunci : Country of Origin, Brand Image, Brand Awareness, Keputusan 

Pembelian 
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ABSTRACTION 

This study aims to determine the effect of Country of Origin, Brand Image 

and Brand Awareness on Skintific Moisturizer Purchasing Decisions on Gen Z in 

Cilacap Regency. The population in this study were all consumers aged 17 to 26 

years who had purchased Skintific moisturizer at least once. The independent 

variables in this study are Country of Origin (X1), Brand Image (X2) and Brand 

Awareness (X3), while the dependent variable (bound) is the Purchase Decision 

(Y). Respondents in this study amounted to 100 people as a research sample 

drawn based on purposive sampling. Data collection using a questionnaire. The 

data analysis and interpretation technique used is Multiple Linear Regression, 

according to the model developed in this study, and operated with the help of the 

SPSS windows 26.0 program. The results showed that the variable (1) Country of 

Origin has a positive and significant influence on purchasing decisions (2) Brand 

Image has a positive and significant influence on purchasing decisions (3) Brand 

Awareness has a positive and significant influence on purchasing decisions. 

 

Keywords: Country of Origin, Brand Image, Brand Awareness, Purchase 

Decision 
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