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ABSTRACT 

 

This study aims to examine and analyze the effect of Product Quality, Price 

Perception, and Social Media Marketing on Purchase Decisions. This research 

was conducted on buyers and users of the Jims Honey bag in Kebumen, data 

collection was carried out by distributing questionnaires to 100 respondents. 

Data collection techniques by distributing questionnaires. The analysis used is the 

validity test, reliability test, classic assumption test, multiple linear regression 

analysis test and the coefficient of determination. The results of the analysis prove 

that the first hypothesis of Product Quality has a significant effect on Purchase 

Decisions. The results of the analysis prove that the second hypothesis of Price 

Perception partially has a significant influence on Purchase Decisions. The 

results of the analysis prove that the third hypothesis of Social Media Marketing 

has no significant effect on Purchase Decisions. The results of the fourth 

hypothesis analysis Product Quality, Price Perception and Social Media 

Marketing simultaneously have a significant influence on Purchase Decisions. 

 

Keywords : Product Quality, Price Perception, Design Product dan Purchase 

Decision 
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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Product 

Quality, Price Perception dan Social Media Marketing terhadap Purchase 

Decision. Penelitian ini dilakukan pada pembeli dan pengguna tas Jims Honey di 

Kabupaten Kebumen, pengumpulan data dilakukan melalui penyebaran kuesioner 

pada 100 responden. Teknik pengumpulan data dengan cara menyebar kuesioner. 

Analisis yang digunakan adalah uji validitas, uji reliabilitas, uji asumsi klasik, uji 

analisis regresi linear berganda dan koefisien determinasi. Hasil analisis 

membuktikan bahwa hipotesis pertama Product Quality berpengaruh signifikan 

terhadap Purchase Decisions. Hasil analisis membuktikan bahwa hipotesis kedua 

Price Perception secara parsial mempunyai pengaruh yang signifikan terhadap 

Purchase Decisions. Hasil analisis membuktikan bahwa hipotesis ketiga Social 

Media Marketing tidak berpengaruh secara signifikan terhadap Purchase 

Decisions. Hasil analisis hipotesis keempat Product Quality, Price Perception dan 

Social Media Marketing secara simultan mempunyai pengaruh yang signifikan 

terhadap Purchase Decisions. 

 

Kata Kunci: Product Quality, Price Perception, Social Media Marketing dan 

Purchase Decision. 
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