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ABSTRACK 

 

 

The effect of brand awareness, celebrity endorser and product quality on 

purchase decisions of Wardah Colorfit Lipstick Last All Day Lip Paint Around the 

World with Studies on Wardah Lipstick Users in Banyumas Regency is important 

to study. This is related to the rise and development of the skin care and make-up 

beauty industry, such as the Wardah product being researched. By knowing the 

effect of these variables, it will be easier for sellers or marketers to predict how 

consumers will respond to the products being sold or marketed. The sampling 

technique in this research is a non-probability sampling technique with a 

purposive sampling technique. The sample taken is a woman who uses Wardah 

lipstick in Banyumas Regency. Data analysis that has been used is by observation, 

interviews, distribution of questionnaires, literature and literature. The results of 

the analysis performed show that brand awareness, celebrity endorser and 

product quality partially or simultaneously have a significant effect on purchase 

decisions. 

 

 

Keywords: Brand Awarness, Celebrity Endorser, Product Quality, Purchase 

Decision. 
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ABSTRAK 

 

 

Pengaruh brand awareness, celebrity endorser dan product quality terhadap 

purchase decision Lipstik Wardah Colorfit Last All Day Lip Paint Around the 

World dengan Studi pada Pengguna Lipstik Wardah di Kabupaten Banyumas 

penting untuk dikaji. Hal ini berkaitan dengan naik dan berkembangnya industri 

kecantikan skin care dan make up seperti produk Wardah yang sedang diteliti. 

Dengan mengehui pengaruh dari variabel-variabel tersebut penjual atau pemasar 

akan lebih mudah memperkirakan bagaimana respon dari konsumen terhadap 

produk yang sedang dijual maupun dipasarkan. Teknik pengambilan sampel 

dalam penelitian adalah teknik non-probability Sampling dengan teknik purposive 

sampling. Sampel yang diambil merupakan wanita pengguna lipstik Wardah di 

Kabupaten Banyumas. Data analisis yang telah digunakan adalah dengan 

observasi, wawancara, persebaran kuisioner, studi pustaka dan literature. Hasil 

dari analisis yang dilakukan menunjukan bahwa brand awareness, celebrity 

endorser dan product quality secara parsial maupun simultan berpengaruh 

signifikan terhadap purchase decision. 

 

 

Kata kunci: Brand Awarness, Celebrity Endorser, Product Quality, Purchase 

Decision. 
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