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“Hidup yang tidak dipertaruhkan tidak akan pernah dimenangkan,
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apa yang kita punya”
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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis Pengaruh Brand
Image, Product Quality, dan Consumer Satisfaction Terhadap Repurchase
Intention Produk Scarlett Whitening di Kabupaten Kebumen baik secara parsial
maupun simultan. Dalam penelitian ini populasi berjumlah 100 responden dan
semuanya diambil sebagai sampel. Pengumpulan data melalui kuesioner, analisis
data dalam penelitian ini menggunakan SPSS versi 25. Teknik pengambilan
sampel menggunakan metode kuantitatif, sedangkan teknik pengujian data yang
digunakan dalam penelitian ini meliputi uji validitas, uji reliabilitas, uji
normalitas, uji hipotesis. Hasil analisis menunjukkan bahwa secara parsial
variabel Brand Image tidak berpengaruh terhadap variabel Repurchase Intention,
variabel Product Quality mempunyai pengaruh positif dan signifikan terhadap
variabel Repurchase Intention, dan variabel Consumer Satisfaction mempunyai
pengaruh positif dan signifikan terhadap variabel Repurchase Intention. Serta
Brand Image, Product Quality, dan Consumer Satisfaction secara simultan
berpengaruh terhadap Repurchase Intention.

Kata Kunci: Brand Image, Product Quality, Consumer Satisfaction



ABSTRACT

This study aims to examine and analyze the effect of Brand Image, Product
Quality, and Consumer Satisfaction on Repurchase Intention of Scarlett
Whitening Products in Kebumen Regency, both partially and simultaneously. In
this study the population numbered 100 respondents and all were taken as
samples. Data collection through questionnaires, data analysis in this study using
SPSS version 25. The sampling technique uses quantitative methods, while the
data testing techniques used in this study include validity testing, reliability
testing, normality testing, hypothesis testing. The results of the analysis show that
partially the Brand Image variable has no effect on the Repurchase Intention
variable, the Product Quality variable has a positive and significant effect on the
Repurchase Intention variable, and the Consumer Satisfaction variable has a
positive and significant effect on the Repurchase Intention variable. As well as
Brand Image, Product Quality, and Consumer Satisfaction simultaneously affect
Repurchase Intention.

Keywords: Brand Image, Product Quality, Consumer Satisfaction
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