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ABSTRAKSI 

 

Saat ini, banyak destinasi wisata yang ada di Kabupaten Kebumen sudah mulai 

dikenalkan dengan melalui media sosial yaitu Instagram. Salah satu destinasi 

wisata pantai yang ada di Kabupaten Kebumen yang telah menggunakan media 

sosial sebagai sarana dalam mengenalkan serta menarik minat wisatawan untuk 

berkunjung adalah Pantai Setrojenar (Bocor). Melihat potensi tersebut peneliti 

tertarik untuk mengambil judul “Pengaruh Media Sosial Instgram Terhadap Minat 

Berkunjung Pada Destinasi Wisata Pantai Setrojenar (Bocor)”. Penelitian ini 

menggunakan purposive sampling yang dilakukan kepada 100 responden. 

Pengumpulan data dilakukan dengan wawancara dan penyebaran kuesioner. 

Tujuan dari penelitian ini untuk mengetahui pengaruh Context, Communication, 

Collaboration, dan Connection terhadap Minat Berkunjung pada pengikut akun 

instagram Pantai Setrojenar. Analisis data yang digunakan adalah uji validitas, uji 

reliabilitas, uji asumsi klasik yang terdiri dari uji normalitas, uji multikolinieritas, 

dan uji heteroskedastisitas, uji hipotesis yang terdiri dari uji t, uji koefisien 

determinasi, dan analisis regresi linier berganda menggunakan bantuan prograrm 

SPSS Release 25.0 for Windows. Hasil penelitian menunjukan bahwa (1) context 

berpengaruh signifikan terhadap minat berkunjung. (2) communication tidak 

berpengaruh signifikan terhadap minat berkunjung. (3) collaboration tidak 

berpengaruh signifikan terhadap minat berkunjung. (4) connection berpengaruh 

signifikan terhadap minat berkunjung. (5) Context, communication, collaboration, 

dan connection secara simultan berpengaruh signifikan terhadap minat 

berkunjung. Nilai Adjusted R Square persamaan diatas sebesar 0.446, artinya 

44,6% variabel minat berkunjung followers akun instagram pantai setrojenar dapat 

dijelaskan oleh varibel context, communication, collaboration, dan connection, 

sedangkan sisanya 55,4% dapat dijelaskan oleh variabel lain. 

Kata Kunci: context, communication, collaboration, connection, minat 

berkunjung  
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ABSTRACT 

 

Currently, many tourist destinations in Kebumen Regency have begun to be 

introduced through social media, namely Instagram. One of the beach tourism 

destinations in Kebumen Regency that has used social media as a means of 

introducing and attracting tourists to visit is Setrojenar Beach (Bocor). Seeing 

this potential, researchers are interested in taking the title "The Influence of 

Instagram Social Media on Interest in Visiting Setrojenar Beach Tourism 

Destinations (Leaking)". This study used purposive sampling conducted on 100 

respondents. Data collection was carried out by interviewing and distributing 

questionnaires. The purpose of this study was to determine the effect of Context, 

Communication, Collaboration, and Connection on Visiting Interests on followers 

of the Setrojenar Beach Instagram account. Data analysis used was validity test, 

reliability test, classic assumption test which consisted of normality test, 

multicollinearity test, and heteroscedasticity test, hypothesis test which consisted 

of t test, coefficient of determination test, and multiple linear regression analysis 

using the SPSS Release 25.0 program. for Windows. The results of the study show 

that (1) context has a significant effect on visiting intentions. (2) communication 

has no significant effect on visiting intentions. (3) collaboration has no significant 

effect on visiting intentions. (4) connection has a significant effect on visiting 

intentions. Context, communication, collaboration, and connection simultaneously 

have a significant effect on visiting intentions. The Adjusted R Square value of the 

equation above is 0.446, meaning that 44.6% of the variable interest in visiting 

the Setrojenar Beach Instagram account followers can be explained by the 

variables context, communication, collaboration, and connection, while the 

remaining 55.4% can be explained by other variables. 

Keywords: context,communication, collaboration,connection, visit intention 
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