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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh brand image,
keragaman produk, store atmosphere dan kualitas pelayanan terhadap keputusan
pembelian pada Rocket Chicken cabang Pejagoan. Teknik pengambilan sampel
yang digunakan yaitu dengan accidental sampling. Teknik analisis data yang
digunakan dalam penelitian ini adalah analisis deskriptif dan analisis statistik
meliputi uji validitas, uji reliabilitas, uji asumsi klasik, analisis regresi berganda,
uji t, uji f dan koefisien determinasi dengan menggunakan bantuan program SPSS
25 For Windows. Hasil penelitian ini menunjukkan bahwa variabel brand image
berpengaruh signifikan terhadap keputusan pembelian, keragaman produk
berpengaruh signifikan terhadap keputusan pembelian, variabel store atmosphere
secara parsial tidak berpengaruh signifikan terhadap keputusan pembelian dan
kualitas pelayanan berpengaruh signifikan terhadap keputusan pembelian serta
secara simultan variabel brand image, keragaman produk, store atmosphere dan
kualitas pelayanan berpengaruh terhadap keputusan pembelian pada Rocket
Chicken cabang Pejagoan.

Kata kunci : Brand Image, Keragaman Produk, Store Atmosphere, Kualitas
Pelayanan, Keputusan Pembelian.
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ABSTRACT

This study aims to determine the effect of brand image, product diversity,
store atmosphere and service quality on purchasing decisions at Rocket Chicken
Pejagoan branch. Collecting data in this study using interviews, questionnaires
and literature study. The sampling technique used is purposive sampling. The
data analysis technique used in this research is descriptive analysis and statistical
analysis including validity test, reliability test, classical assumption test, multiple
regression analysis, t test, f test and the coefficient of determination using the
SPSS 25 For Windows program. The results of this study indicate that the brand
image variable has a significant effect on purchasing decisions, product variety
has a significant effect on purchasing decisions, store atmosphere variables
partially have no significant effect on purchasing decisions and service quality
has a significant effect on purchasing decisions and simultaneously brand image
variables, product diversity , store atmosphere and service quality affect
purchasing decisions at the Rocket Chicken branch of Pejagoan.

Keywords : Brand Image, Product Diversity, Store Atmosphere, Service Quality,
Purchase Decision.
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