
 

 

ABSTRAK 

Tujuan penelitian ini adalah untuk menganalisis pengaruh brand liking, brand 

reputation, dan brand experience terhadap brand loyalty dengan brand trust 

sebagai variabel mediasi pada sepatu futsal Ortuseight di Kabupaten Kebumen. 

Responden pada penelitian ini adalah pengguna sepatu futsal Ortuseight di 

Kabupaten Kebumen berjumlah 100 orang. Penelitian ini menggunakan metode 

analisis deskriptif dan kuantitatif dengan bantuan program SPSS 25. Analisis 

kuantitatif  yang digunakan dalam penelitian ini adalah uji validitas, uji reliabilitas 

dan analisis jalur. Hasil penelitian ini menunjukkan bahwa brand liking, brand 

reputation, dan brand experience  secara parsial berpengaruh terhadap brand trust 

dan brand loyalty. Brand trust memediasi hubungan brand liking, brand 

reputation, dan brand experience terhadap brand loyalty pada pengguna sepatu 

futsal Ortuseight di Kabupaten Kebumen. 

 

Kata kunci: brand liking, brand reputation, brand experience, brand trust, brand 

loyaty. 

  



 

 

ABSTRACT 

The purpose of this study was to analyze the effect of brand liking, brand 

reputation, and brand experience on brand loyalty with brand trust as mediating 

variables of futsal shoes Ortuseight in Kebumen Districts. Respondents in this 

study were 100 consumers of futsal shoes Ortuseight in Kebumen Disticts. This 

study used descriptive and quantitative analysis methods with the help of the  

SPSS 25 program. Statistical analysis used in this study were validity tests, 

reliability tests and path analysis. The results of this study indicate that brand 

liking, brand reputation, and brand experience partially affect brand trust and 

brand loyalty. Brand trust mediates the relationship between brand liking, brand 

reputation and brand experience towards brand loyalty among consumers of 

futsal shoes Ortuseight in Kebumen District. 

 

Keywords: brand liking, brand reputation, brand experience, brand trust, brand 

loyalty. 
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