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ABSTRACT 

The purpose of this study was to determine the effect of product quality, 

promotion and brand image on purchasing decisions for tessa tissue products, 

either partially or simultaneously. This research is a quantitative research, with 

100 respondents. The data was collected using a questionnaire that had been tested 

for validity and reliability, while the data was analyzed using multiple linear 

regression analysis, t test and F test, which had previously been tested for validity 

and reliability, and classical assumption tests including normality, 

multicollinearity, and heteroscedasticity tests. After analyzing the data, the 

following results and conclusions were obtained: Product quality has a significant 

effect on purchasing decisions for tessa facial tissue products in Kebumen. 

Promotion has a significant effect on purchasing decisions for tessa facial tissue 

products in Kebumen. Brand image has a significant effect on purchasing decisions 

for tessa facial tissue products in Kebumen. Product quality, promotion and brand 

image simultaneously have a significant effect on purchasing decisions for tessa 

facial tissue products in Kebumen. 

 

Keywords: product quality, promotion, brand image and purchasing decision. 
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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh kualitas produk, 

promosi dan citra merek terhadap keputusan pembelian produk tissue tessa, baik 

secara parsial maupun secara simultan. Penelitian ini merupakan penelitian 

kuantitatif, dengan responden sebanyak 100 orang responden. Pengumpulan 

datanya menggunakan kuesioner yang telah diuji validitas dan reliabilitasnya, 

sedangkan analisis datanya menggunakan analisis regresi linear berganda, uji t dan 

uji F, yang sebelumnya telah dilakukan uji validitas dan realiabilitas, dan uji asumsi 

klasik meliputi uji normalitas, multikolinearitas, dan heteroskedastisitas. Setelah 

dilakukan analisis data, diperoleh hasil dan kesimpulan sebagai berikut: Kualitas 

produk berpengaruh signifikan terhadap keputusan pembelian produk facial tissue 

tessa di Kebumen. Promosi berpengaruh signifikan terhadap keputusan pembelian 

produk facial tissue tessa di Kebumen. Citra merek berpengaruh signifikan terhadap 

keputusan pembelian produk facial tissue tessa di Kebumen. Kualitas produk, 

promosi dan citra merek secara simultan berpengaruh signifikan terhadap 

keputusan pembelian produk facial tissue tessa di Kebumen. 

 

Kata kunci: kualitas produk, promosi, citra merek dan keputusan pembelian. 
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