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ABSTRAKSI 

Pentingnya penelitian ini untuk menganalisis pengaruh Celebrity Endorser 

terhadap Minat Beli melalui Brand Image pada produk skincare MS Glow for 

Men di Kabupaten Kebumen. Penelitian ini menggunakan pendekatan kuantitatif 

dengan metode survei. Populasi penelitian merupakan konsumen produk MS 

Glow for Men di Kabupaten Kebumen, dengan seluruh responden yang ditetapkan 

sebagai sampel penelitian. Pengumpulan data dilakukan menggunakan kuesioner, 

sedangkan pengolahan dan analisis data dilakukan dengan bantuan aplikasi SPSS. 

Teknik analisis yang digunakan meliputi uji validitas, uji reliabilitas, analisis 

regresi, analisis jalur, dan uji Sobel. Hasil penelitian menunjukkan bahwa 

Celebrity Endorser berpengaruh positif dan signifikan terhadap Brand Image. 

Celebrity Endorser juga terbukti berpengaruh positif dan signifikan terhadap 

Minat Beli. Selanjutnya, Brand Image berpengaruh positif dan signifikan terhadap 

Minat Beli. Hasil analisis juga menunjukkan bahwa Celebrity Endorser dan Brand 

Image secara bersama-sama berpengaruh signifikan terhadap Minat Beli. Selain 

itu, Celebrity Endorser memiliki pengaruh langsung terhadap Minat Beli serta 

pengaruh tidak langsung melalui Brand Image. Pengaruh tidak langsung tersebut 

menunjukkan bahwa keberadaan Brand Image dapat memperkuat hubungan 

antara Celebrity Endorser dan Minat Beli. Hasil uji Sobel menunjukkan bahwa 

Brand Image mampu memediasi pengaruh Celebrity Endorser terhadap Minat Beli 

secara signifikan. Dengan demikian, Brand Image berperan sebagai mediator 

parsial dalam hubungan antara Celebrity Endorser dan Minat Beli. Temuan 

penelitian ini menunjukkan bahwa penggunaan Celebrity Endorser yang tepat 

dapat membantu membangun Brand Image yang positif, sehingga mampu 

meningkatkan ketertarikan dan minat konsumen untuk membeli produk skincare 

MS Glow for Men di Kabupaten Kebumen. 

Kata kunci: Celebrity Endorser, Brand Image, Minat Beli, MS Glow for Men. 
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ABSTRACT 

This study is important because it aims to analyze the effect of Celebrity Endorser 

on Purchase Intention through Brand Image for MS Glow for Men skincare 

products in Kebumen Regency. This study employs a quantitative approach using 

a survey method. The research population consists of consumers of MS Glow for 

Men products in Kebumen Regency, with all respondents selected as the research 

sample. Data were collected through questionnaires, while data processing and 

analysis were conducted using SPSS. The analytical techniques employed include 

validity testing, reliability testing, regression analysis, path analysis, and the Sobel 

test. The results show that Celebrity Endorser has a positive and significant effect 

on Brand Image. Celebrity Endorser also has a positive and significant effect on 

Purchase Intention. Furthermore, Brand Image has a positive and significant effect 

on Purchase Intention. The analysis also indicates that Celebrity Endorser and 

Brand Image simultaneously have a significant effect on Purchase Intention. In 

addition, Celebrity Endorser has both a direct effect on Purchase Intention and an 

indirect effect through Brand Image. This indirect effect indicates that Brand 

Image strengthens the relationship between Celebrity Endorser and Purchase 

Intention. The results of the Sobel test demonstrate that Brand Image significantly 

mediates the effect of Celebrity Endorser on Purchase Intention. Therefore, Brand 

Image serves as a partial mediator in the relationship between Celebrity Endorser 

and Purchase Intention. These findings suggest that the appropriate use of 

Celebrity Endorsers can contribute to building a positive Brand Image, thereby 

increasing consumers’ interest and intention to purchase MS Glow for Men 

skincare products in Kebumen Regency. 

Keywords: Celebrity Endorser, Brand Image, Purchase Intention, MS Glow for 

Men. 
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