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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk,
Persepsi Harga, dan Desain Produk terhadap Keputusan Pembelian Sepatu Mills di
Kabupaten Kebumen. Penelitian ini menggunakan pendekatan kuantitatif dengan
metode survei. Populasi penelitian adalah masyarakat Kabupaten Kebumen yang
pernah membeli dan menggunakan Sepatu Mills, sedangkan sampel ditentukan
menggunakan teknik purposive sampling berdasarkan kriteria tertentu dan
diperoleh sebanyak 100 responden dengan dihitung menggunakan rumus Rao
Purba. Data dikumpulkan melalui penyebaran kuesioner dengan skala Likert dan
dianalisis menggunakan regresi linier berganda dengan bantuan SPSS. Analisis data
meliputi uji validitas, uji reliabilitas, uji asumsi klasik, uji t, uji F, dan koefisien
determinasi. Hasil penelitian menunjukkan bahwa kualitas produk, persepsi harga,
dan desain produk berpengaruh positif terhadap keputusan pembelian Sepatu Mills.
Secara simultan ketiga variabel tersebut juga berpengaruh signifikan terhadap
keputusan pembelian.

Kata kunci: Kualitas Produk, Persepsi Harga, Desain Produk, Keputusan
Pembelian.
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ABSTRACT

This study aims to analyze the influence of product quality, price perception,
and product design on the decision to purchase Mills shoes in Kebumen Regency.
This study employs a quantitative approach using a survey method. The study
population consists of residents of Kebumen Regency who have purchased and used
Mills shoes, while the sample was determined using purposive sampling based on
specific criteria, resulting in 100 respondents calculated using Rao Purba’s
formula. Data were collected through the distribution of questionnaires using a
Likert scale and analyzed using multiple linear regression with the aid of SPSS.
Data analysis included validity and reliability tests, classical assumption tests, t-
tests, F-tests, and the coefficient of determination. The results indicate that product
quality, price perception, and product design have a positive effect on the decision
to purchase Mills Shoes. Simultaneously, these three variables also have a
significant effect on the purchase decision.

Keywords: Product Quality, Price Perception, Product Design, Purchasing
Decision.
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