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ABSTRAKSI 

Perkembangan social commerce melalui TikTok Livetelah mengubah proses 

pengambilan keputusan pembelian konsumen yang semakin dipengaruhi oleh 

interaksi real-time dan stimulus emosional. Penelitian ini bertujuan 

menganalisis pengaruh karakteristik host livestreaming yang terdiri atas 

attractiveness, credibility, dan parasocial interaction terhadap purchase 

decision melalui impulsive buying pada penonton akun affiliate TikTok @Koh 

Cun. Penelitian ini menggunakan teori Stimulus Organism Response (SOR) 

sebagai landasan konseptual, dengan karakteristik host sebagai stimulus, 

impulsive buying sebagai organism, dan purchase decision sebagai response. 

Metode penelitian menggunakan pendekatan kuantitatif eksplanatori dengan 

teknik survei terhadap pengguna TikTok yang pernah menonton dan melakukan 

pembelian melalui livestreaming @Koh Cun. Data dianalisis menggunakan 

Partial Least Squares-Structural Equation Modeling (PLS-SEM) melalui 

SmartPLS 3. Hasil penelitian menunjukkan bahwa credibility dan parasocial 

interaction berpengaruh positif terhadap impulsive buying, sedangkan 

attractiveness tidak berpengaruh signifikan terhadap impulsive buying. 

Attractiveness dan credibility berpengaruh positif terhadap purchase decision, 

sementara parasocial interaction tidak berpengaruh langsung terhadap 

purchase decision. Impulsive buying berpengaruh positif terhadap purchase 

decision dan hasil mediasi menunjukkan bahwa impulsive buying tidak mampu 

memediasi pengaruh attractiveness terhadap purchase decision. Impulsive 

buying terbukti memediasi secara parsial pengaruh credibility terhadap 

purchase decision. Sementara itu, impulsive buying terbukti memediasi secara 

penuh pengaruh parasocial interaction terhadap purchase decision. Temuan 

penelitian ini menunjukkan bahwa karakteristik host dan impulsive buying 

memiliki peran yang berbeda dalam mendorong purchase decision pada live 

streaming affiliate TikTok dan dapat menjadi bahan pertimbangan bagi affiliate 

creator dalam meningkatkan strategi pemasaran melalui live streaming. 

 

Kata kunci: livestreaming TikTok, attractiveness, credibility, parasocial 

interaction, impulsive buying. 
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ABSTRACT 

The development of social commerce   through TikTok Live has changed the 

decision-making process of consumers which is increasingly influenced by real-

time interaction and emotional stimulus. This study aims to analyze the influence of 

livestreaming host characteristics consisting of attractiveness, credibility, and 

parasocial interaction on purchase decisions through impulsive buying in viewers 

of TikTok affiliate accounts @Koh Cun. This study uses the theory of Stimulus 

Organism Response (SOR) as a conceptual foundation, with the characteristics of 

the host as a stimulus, impulsive buying as an organism, and Purchase decision as 

a response. The research method uses an explanatory quantitative approach with a 

survey technique on TikTok users who have watched and made purchases through 

livestreaming @Koh Cun. The data was analyzed using Partial Least Squares-

Structural Equation Modeling (PLS-SEM) through SmartPLS 3. The results of the 

study showed that credibility and parasocial interaction had a positive effect on 

impulsive buying, while attractiveness had no significant effect on impulsive 

buying. Attractiveness and credibility have a positive effect on purchase decisions, 

while parasocial interaction does not have a direct effect on purchase decisions. 

Impulsive buying has a positive effect on purchase decisions and the mediation 

results show that impulsive buying is not able to mediate the effect of attractiveness 

on purchase decisions. Impulsive buying is proven to partially mediate the influence 

of credibility on purchase decisions. Meanwhile, impulsive buying is proven to fully 

mediate the influence of parasocial interaction on purchase decisions. The findings 

of this study show that the characteristics of hosts and impulsive buying have 

different roles in driving purchase decisions on TikTok affiliate live streaming and 

can be a consideration for affiliate creators in improving marketing strategies 

through live streaming. 

 

Keywords: livestreaming TikTok, attractiveness, credibility, parasocial 

interaction, impulsive buying 
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